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Editor's Letter 

Hollywood Horology 



Timekeeping has Played a Pivotal Role in the Movies for Decades 



Ever since silent films were first produced in the late 1890s, America has been 
in love with the moving picture. Movies and television have become so in- 
grained in our culture that to imagine our world without these fantastic es- 
capes from the everyday is nearly impossible. 

In this issue we celebrate the entertainment business, its cultural influ- 
ences, and, of course, its relationship with timekeeping: watches and clocks 
have played pivotal roles in many plots over the decades. Numerous Hitchcock 
thrillers. Back to the Future, and the more recent Interstellar and The Martian all 
have story lines in which with the measurement of time figures prominently. 

And who could imagine the iconic James Bond without his trusty time- 
piece on his wrist? Bond’s watches and their extra defense functions created 
by MI6 R&D head Q are the stuff of legend. Contributing Editor Carol Besler 
explores the many adventures of 007’ s timepieces in her story: Watch Bonding, 
page 108. 

Pierce Brosnan, a former Bond star, shares his special relationship with 
and appreciation for timepieces in Profile, page 54. In this issue, we also report 
on the “Oscars” of the watch industry, the Grand Prix d’Horlogerie de Geneve, 
on page 120. 

International Editor Keith Strandberg shares his adventures motorcy- 
cling on the Pacific Coast Highway with Ducati and Tudor in “Cruising the 
Coast,” page 114. This month’s Philanthropy feature chronicles IWC’s ongo- 
ing commitment to preserving the environment with its support of the Darwin 
Foundation’s efforts in the remote Galapagos islands. 

And we celebrate the movement-making prowess of Jaeger-LeCoultre, 
with the new Geophysic True Second. This timepiece, rather than having a 
sweeping seconds hand, features a true tick every second, a complication that 
required a team of watchmakers to develop. The watch is offered in a simple 
time display and a worldtime version, and Keith Strandberg reveals the supe- 
rior craftsmanship of both versions in our cover story True Time, page 84. 
Enjoy, 

— Hyla Bauer 

Editor in Chief 



“Movies and television have become so in- 
grained in our culture that to imagine our 
world without these fantastic escapes from 
the everyday is nearly impossible/’ 
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Founding Publisher’s Letter 

Authenticity — Aspiration to the Dream 



The True Essence of Luxury 

Authenticity remains one of the most powerful values a luxury brand can con- 
vey. More than any other, this attribute inspires consumers who dream of 
owning luxury products. Nowadays, it’s not enough to have a hot celebrity 
represent a luxury brand; The brand ambassadors must also personify the 
heart and soul of the brand. 

Selecting a celebrity continues to be one of the most onerous decisions 
for a brand. Formerly, many relied upon the confluence of product placements, 
creative advertisements, and social media outreach involving their celebrity 
ambassadors to deliver their messages. Now, ambassadors take a more hands- 
on role in brand marketing with events and appearances, and as such their 
importance to the company they represent has increased. 

Countless celebrity options exist among the ranks of sports figures, ac- 
tors, models, celebrity chefs, and musicians. A smart brand manager will seek 
someone who captures the essence of their brand in both their personal and 
professional image. However, pairing brands and celebrities is a two-way 
street; Increasingly savvy celebrities are protecting their personal franchises 
by limiting their partnerships to fewer brands. Reluctance to get overexposed 
in product endorsements is widespread — and for good reason. 

There are inherent risks for brands, too. Connecting with a sexy celeb- 
rity can bring instant recognition and fame, but it can also become a brand’s 
worst nightmare if the celebrity becomes embroiled in a high-profile scandal. 
Another risk is in signing a multi-year contract with a leading sports figure who 
later becomes sidelined with an injury. Still, this is preferable for the brand 
than a scandal-ridden celebrity. 

Recognizing the need to create an authentic dialogue between a brand’s 
customers and its ambassador, brands often create intimate experiences to 
bring them together. They may hire celebrated chefs for evenings of culinary 
bliss, or they may offer cooking classes for even more personal experiences. 
Brand managers have also humanized their companies by hosting group sing- 
ing and dancing lessons with famed performers, while others have created 
evenings of fine art moderated by famed artists. These kinds of events deliver 
personal and up-close experiences with a brand’s ambassador. 

In today’s luxury sphere, successful brand executives engage celebri- 
ties who are willing to make this authentic connection with their customers. 
Without this personal engagement the investment of hundreds of thousands 
or even millions of dollars in celebrity endorsements may be wasted. When 
managers create celebrity partnerships that fail to communicate the true cul- 
ture of their brands, they achieve little more than the equivalent impact of a 
cluttered landscape of billboards. Authenticity, from a celebrity relationship 
standpoint, requires a true emotional connection with the brand’s consumers 
who will then be inspired to live the dream. After all, aspiration to the dream 
is the true essence of luxury. 

— Glen B. Bowen 

Founding Publisher 



“Nowadays, it’s not enough to have a hot 
celebrity represent a luxury brand; the 
brand ambassadors must also personify the 
heart and soul of the brand.” 



20 




^ #1 OVER 60 YEARS OF CONTINUOUS INSPIRATION 

IN THE PURSUIT OF TECHNICAL PERFECTION 

Black Bay is the direct descendant of TUDOR’s technical success in Greenland on the wrists 
of Royal Navy sailors. Over 6o years later, the Black Bay is ready to stand as its own legend. 



TUDOR 



Self-winding mechanical movement, waterproof to 200 m, 41 mm steel case. 
Visit tudorwatch.com and explore more. TUDOR Watch U.S.A., LLC. New York 
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BACK IN BLACK 



Tudor recently unveiled a new version of its Heritage Black Bay 
divers' watch, which won the ‘'Revival'’ prize at the 2013 Grand Prix 
d'Horlogerie de Geneve, the year after it was first introduced. The 
Heritage Black Bay collection draws its core design attributes, in- 
cluding its clean lines and domed crystal, from the brand's first div- 
ers watch, the Tudor Submariner, launched in 1954. The oversized 
winding crown nods to a 1958 model which earned the nickname 
“Big Crown" among collectors. Paired with these references to the 
brand's aesthetic heritage are modern elements such as a substan- 
tial 41mm steel case and a black, anodized aluminium crown tube. 
Under the hood is a Tudor caliber 2824 automatic movement with 
a 38-hour power reserve The new model features a black unidirec- 
tional bezel, while it was previously available exclusively in either 
burgundy red or blue, 
tudorwatch. com 



LEFT: The Heritage Black Bay 
“Black” divers’ watches 
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BAUHAUS BEAUTIES 

Porsche Design introduced a new collection of timepieces 
in October, the 1919 Collection. The new line is inspired by 
the Bauhaus German design and architecture movement, 
which had a strong influence on the company's founder. 
Professor Ferdinand Alexander Porsche. With clean, 
balanced aesthetics and minimalist designs, the timepieces 
from the 1919 collection embody the core elements of the 
Bauhaus style. 

‘'We are honoring the Bauhaus style as a significant 
element of our brand's DNA and are celebrating the 
upcoming Bauhaus centenary in 2019," says Dr. Christian 
Kurtzke, president & CEO at the Porsche Design Group. 
The new collection includes two models, the 1919 Datetimer 
Series 1, and the 1919 Globetimer Series 1. Powering both 
models is a 26-jewel Sellita SW 200 movement with a 
Porsche Desgin logo rotor and 38-hour power reserve. A 
key aesthetic feature for the watches are gaps at the band 
attachment and a form-locking transition into the strap that 
give their appearances a certain lightness. The Datetimer has 
a minimal dial structure, allowing for easy reading, while the 
Globetimer's dial features a 24-hour ring on the dial and an 
additional hand indicating the time in a second time zone. 
porsche-design.com 




RIGHT : The new Porsche Design 
1919 Datetimer Series 1 and 
Globetimer Series 1 

BELOW: The Bauhaus Building, 
designed by Walter Gropius, in 
Dessau, Germany 

OPPOSITE: The case back of the 
1919 Globetimer Series 1 fea- 
tures references for the 24 
global time zones 
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INAUGURATING A NEW SCHOOL 
OF WATCHMAKING 

The Patek Philippe Horology Programme of New York was 
launched this fall, just the second program of its kind by 
the watchmaker located outside of its Geneva workshops. 
The program was established to advance the company's 
ongoing initiative to provide high-quality customer service 
in global markets, for which local, qualified watchmakers 
who are trained to the brand's values and quality stan- 
dards are essential. 

The two-year program's training center is located in Rock- 
efeller Center at the Henri Stern Watch Agency, the U.S. sub- 
sidiary of Patek Philippe and one of the largest watch service 
centers in New York, reparing around 10,000 watches per 
year by a mere 19 watchmakers. ‘We are extremely excited 
about the opportunity to develop trained watchmakers here 
in the U.S.," says Larry Pettinelli, president of HSWA. “It 
addresses the fundamental difficulty the entire watchmaking 
industry has finding highly trained qualified technicians to 
preserve complex mechanical timepieces." 
patek.com 



RIGHT : The repair of Patek Philippe 
timepieces requires specially trained 
watchmakers who are familiar with 
Patek’s movements. 

BELOW: Laurent Junod, the director 
of technical training at the Patek 
Philippe Horology Programme of New 
York, instructs one of the program’s 
students . 
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A FINE PORTOFINO 



IWC has added to its ever-popular Portofino collection with 
the release of the new Hand- Wound Day & Date, two new 
versions of the Automatic 37 and a new model of the Auto- 
matic Moon Phase 37. With the Automatic 37 and Automatic 
Moon Phase 37 models, housed in 37 mm cases, IWC ex- 
pands on its Portofino offerings for watch lovers who prefer 
a slightly smaller timepiece. The new Automatic 37 models 
feature diamond-set bezels while, conversely, IWC has taken 
the Moon Phase 37, whose extant models have diamond be- 
zels, and simplified it with an unadorned, sleek stainless- 
steel case. The Hand- Wound Day & Date, which has an 
impressive 192-hour power reserve, features large date and 
day displays that complement the Portofino line's simple, 
sophisticated aesthetic and enhance readability at a glance. 
iwc.com 



RIGHT: The IWC Portofino Moon 
Phase 37 

BOTTOM RIGHT: The IWC Portofino 
Hand-Wound Day & Date 
BELOW: The IWC Portofino Auto- 
matic 37 with diamond-set bezel 
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RICHARD IVIILLE 

A RACING MACHINE ON THE WRIST 




LA PASSION HORLOGERE 



Lincoln Between Ocean & 7th Avenues 
Carmel-by-the-Sea, CA 831.626.3445 

www.richardmille.com 



CALIBER RM 60-01 REGATTA 
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OL^ BLUE EYES 

To commemorate the centennial anniversary of Frank Sina- 
tra's birth, Raymond Weil has debuted a beautiful horolog- 
ical tribute to the legendary vocalist. The watch is being 
released as a limited edition of 1,212 pieces to signify the 
singer's birthday, December 12th. The watch includes a 
subtle nod to Sinatra's striking blue eyes with blue roman 
numerals on the dial, and features a transparent caseback 
with a special Sinatra Centennial insignia that depicts his 
most iconic sartorial affect, a fedora. 

Frank Sinatra Jr. has given his hearty approval of the 
watch, saying "I am proud to see my father's name associ- 
ated with this magnificent timepiece." The limited edition 
Sinatra watch will join the company's Maestro Collection, 
which comprises thirteen other models, including one that 
pays tribute to the company's founder, Raymond Weil, who 
passed away in 2014. 

r aymond- weil. com 



LEFT: The special Sinatra Cen- 
tennial insignia on the watch’s 
transparent caseback 

BELOW: The Raymond Weil Maestro 
Frank Sinatra 
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THE FAST LANE 

With the addition of two new models to its Vintage BR line. 
Bell & Ross has branched out from its core category of avia- 
tion watches with a contemporary interpretation of chrono- 
graphs worn by racing drivers of the 1970s, a seminal decade 
for motorsports. The two new Vintage BR GT models, one of 
which features a chronograph and tachymeter, are housed 
in 42mm cases and have a distinctive retro look that makes 
them stand out from the crowd. 

The graphic design of the watches' dials evokes the rev 
counters and dashboards instruments of 1970s cars, and 
their ultra-curved high-dome sapphire crystal (featuring 
two layers of anti-reflective coating for enhanced legibility) 
reflect the popular style for watch designs of that decade. 
Both pieces are paired with black, micro-perforated straps 
made from Alcantara, a special suede-like material that was 
popular for car upholstery in the '70s. 

bellross.com 



RIGHT : The Bell & Ross Vintage 
BR GT 

BELOW: The BR GT watch dials are 
inspired by the dashboard indi- 
cators of 1970s cars. 
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RIGHT: The Girard-Perregaux 1966 
40mm Steel 

BELOW: Girard-Perregaux produced 
the first-ever commercially pro- 
duced wristwatch, made for Ger- 
man naval officers, in 1880 




SLEEK IN STEEL 

Girard-Perregaux’s 1966 collection re- 
cently welcomed a new member to its 
ranks, the first ever stainless-steel model 
for the iconic watch line. The 1966 40mm 
Steel is an homage to refined simplicity, 
pairing the elegantly designed case of the 
1966 line in polished stainless steel with 
an opaline silvered dial featuring beveled 
hour indicators. The large second, minute 
and hour leaf-shaped hands (a unique de- 
sign element of the collection) also feature 
a silver finish. 

The collection was originally launched as 
a tribute to the year 1966, when Girard- 
Perregaux released the first watch to ever 
feature a high-frequency movement, the 
Gyromatic HF, which had a balance that 
beat at a frequency of 36,000 vibrations 
per hour. With this addition to the watch- 
maker's flagship line, they present an offer- 
ing of high horology in a subtle yet highly 
sophisticated package. 

girard-perregaux.com 
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FLYING COLORS 

The Swiss manufacture Louis Moinet, named after 
the famed horologist and inventor of the chrono- 
graph, evokes a spirit of innovation inspired by the 
legendary watchmaker. One of their greatest move- 
ment advances to date came with the limited-edition 
10-Second Tempograph in 2010, which featured the 
first ever 10-second retrograde mechanism. This 
complication causes the second hand to sweep in 
10-second intervals, returning to its starting posi- 
tion at the end of each cycle. The manufacture ex- 
panded on this technology last year with the release 
of the 20-Second Tempograph, and now, they have 
released this incredible timepiece in a new version 
titled the “Deep Blue,” named for its blue-colored 
accents and strap. 

Unveiled at Dubai Watch Week, the new model 
is a limited edition of just 60 pieces, and features 
select components, including the hour dial, the ret- 
rograde mechanism, and the oscillating weight on 
the back, rendered in a rich shade of blue. 

louismoinet.com 



RIGHT: The Louis Moinet 20-Sec- 
ond Tempogrph Deep Blue 

BELOW: The watch’s case back 
with a blue oscillating weight 
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TAG SCORES A TOUCHDOWN 



Four-time Super Bowl champion Tom Brady and Swiss 
manufacture TAG Heuer have teamed up to launch the brand’s 
new Carrera Heuer 01. In a ceremony in New York on October 
13th, Brady was formally inaugurated as a TAG Heuer brand 
ambassador and the Carrera Heuer 01 was officially revealed. 
A first for TAG Heuer, the watch’s large 45mm modular case 
is made from twelve different components that allow for a 
wide range of configurations of materials, colors, and finishes. 
Inside the bold casing is the new Calibre Heuer 01 movement, 
an updated take on the caliber 1887— one of the brand’s 
mainstays — that has been skeletonized, making for a visually 
remarkable piece that stands out among TAG’s other offerings. 

At the event, former Sports Illustrated swimsuit model Molly 
Sims acted as host and DJ Eve provided music. Brady threw 
signed footballs into the crowd to raise money for the charity 
Best Buddies International, and went on to describe why he 
feels personally connected to TAG Heuer timepieces: “The first 
nice watch I purchased was a TAG. So, it looks like I've now 
come full circle with this admired company." 

tagheuer.com 



LEFT: Jean-Claude Biver, CEO of 
TAG Heuer, and Tom Brady 
BELOW: The TAG Heuer Carrera 
Heuer 01 
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LEFT: A Swatch design by Keith 
Haring 

BELOW: Marlyse Schmid and Ber- 
nard Muller in 1983 

OPPOSITE: The Swatch 12 Flags 
Edition from 1984 



HISTORICAL SWATCHES 

On November 10, Sotheby's Geneva held an auction of impor- 
tant watches headlined by the Schmid & Muller Collection, 
a massive stockpile of timepieces, watch components and 
design maps dating from the earliest days of Swatch design. 
Marlyse Schmid and Bernard Muller, two designers who 
played critical roles in the artistic development of the Swatch 
brand, which arose partially in response to the quartz crisis 
of the 1970s, accumulated the watches during the 1980s. The 
collection is comprised of nearly 1,000 watches that were all 
created during the early years of Swatch, including close to 
380 prototypes. Some of the watches even date from a period 
before Swatch watches were commercially available, making 
them especially rare, and many of the models and variants 
had never before been seen on the market. Also auctioned off 
were pieces by high horology brands including Rolex, Patek 
& Cie and Bovet Fleurier. 

‘The pieces which make up the Schmid & Muller Collec- 
tion are of huge significance," said Pedro Reiser, department 
manager for Sotheby's watch department in Geneva. “This 
completely unique and historic selection of timepieces, com- 
ponents and designs map out the creative process during the 
fascinating early years of Swatch." 

swatch.com 




40 




WATCH JOURNAL 




41 



HAPPENINGS 






HAPPENINGS 



WATCH JOURNAL 




MAGNUM OPUS 

The greatly-anticipated addition to Harry Winston's Opus 
series, the Opus 14, was launched recently at a 50s-themed 
event in Baden-Baden, Germany. For each watch in the Opus 
series, which was launched in 2001, Harry Winston appoints 
an independent watchmaker to create a unique new move- 
ment. The design duo of Franck Orny and Johnny Girardin 
created a movement including a miniaturization of a juke- 
box mechanism. Four discs, activated by a pushbutton at 9 
o'clock, have a specific display: GMT time, local time, date, 
and a decorative enameled star. A power reserve indicator is 
also included in this colorful timepiece, and a sapphire crys- 
tal caseback allows the owner to view the unique movement. 

The launch event featured an American 1950s theme in 
keeping with the watch's inspiration. Surprise guest Robin 
Thicke entertained the assembled guests with his distinc- 
tive music. Nyla Hayek, CEO of Harry Winston, hosted the 
event and announced that Thicke will be Harry Winston's 
new ambassador for timepieces, their first timepiece ambas- 
sador ever. 

harrywinston.com 




ABOVE: Robin Thicke serenades 
the guests 

RIGHT: The Harry Winston Opus 14 
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SPACE AND TIME 

Japanese watchmaker Citizen recently held a night of cock- 
tails, hors d’oeuvres and scientific discussion at its New 
York City flagship in celebration of the release of its latest 
and greatest timepiece, the Satellite Wave F900. For the 
event, they welcomed Brian Greene, a professor of physics 
and mathematics at Columbia University, and Oded Aharon- 
son, professor of earth and planetary sciences at the Weiz- 
mann Institute of Science in Rehovot, Israel, who each gave 
presentations on the subject of the science and physics be- 
hind timekeeping and what truly makes a watch ‘accurate/ 
The Satellite Wave F900 is dubbed the world's thinnest 
light-powered GPS satellite-synchronized watch with the 
world's fastest reception speed. The F900 builds off of the 
Eco-Drive Satellite Wave, launched in 2011 as the world's 
first watch capable of syncing with satellites in space to 
display the precise time, and the Eco-Drive Satellite Wave 
FlOO released last year. The new model features enhanced 
functions such as a chronograph and a dual-time display, 
allowing the watch to show the time in two time zones si- 
multaneously. 
citizenwatch.com 



ABOVE: The Citizen Satellite 
Wave F900 

BELOW: Guests at the Times 
Square store 
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GIRARD-PERREGAUX 



MECHANICS OF TIME SINCE 1791 



THE GREATEST INVENTION SINCE THE TOURBILLON 

GIRARD-PERREGAUX 09100-0002 CALIBRE, MANUAL WINDING MECHANICAL MOVEMENT 
HOUR, MINUTE, CENTRAL SECOND, LINEAR POWER RESERVE INDICATOR 
6-DAY POWER RESERVE - 48MM PINK GOLD CASE WITH SAPPHIRE CRYSTAL CASE-BACK, 

ALLIGATOR STRAP WITH FOLDING BUCKLE 



www.girard-perregaux.com 
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WATCHES AND WILDLIFE 

Hublot recently celebrated the grand opening of a new bou- 
tique in Chengdu, China, a milestone of the brand's expan- 
sion into the Chinese market. Coinciding with the opening 
was the launch of the Heart Panda Public Art Exhibition, 
a show organized in partnership with the World Wildlife 
Foundation as part of the company's ‘'Hublot Loves Art" 
campaign; the exhibition was held on the ground floor of 
the mall where the new boutique is located, and featured 
a collection of panda sculptures, including one by brand 
ambassador Chen Man. 

A charity gala was held the night of the boutique open- 
ing, with all proceeds going to the WWF China's panda pro- 
tection project. At the event, Hublot auctioned off a unique 
Big Bang Panda timepiece created as a tribute not only to 
the 35th anniversary of WWF China, but also the 10th an- 
niversary of the Big Bang collection. 
hublot.com 




RIGHT : The Big Bang Panda 

BELOW: Chris Hails of WWF 
and Ricardo Guadalupe, CEO of 
Hublot, with a sculpture from 
the Heart Panda Public Art Ex- 
hibition 
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For men who don’t 
need GPS 

to know where they stand 






It's our rough edges that testify real character. 

The Saxon One with its bold, timeless design lends this conviction 
a new form: elegant, dynamic, distinctive. And created with exactly that 
perfection which has made the predicate “Made in Glashutte” into 
a world-famous promise of quality. 

Saxon One • sweep minute stop chronograph • 6420-04 
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IN SUPPORT OF YOUNG FILMMAKERS 

Jaeger-LeCoultre and the Film Society of Lincoln Center re- 
cently announced Athina Rachel Tsangari as the choice for 
their annual distinction of Filmmaker in Residence during 
the 53rd New York Film Festival. Tsangari is known for di- 
recting and writing the award-winning Greek films The Slow 
Business of Going and Attenberg. Regarding their selection, 
Lesli Klainberg, executive director for the Film Society of 
the Lincoln Center, says "Athina is a dynamic and fearless 
filmmaker, and we are thrilled to provide her with the space 
and time to develop new work while connecting her with a 
vibrant New York film community.'’ During her residency, 
Tsangari will work on her new film. White Knuckles. 

Part of a multi-year partnership between the Film Society 
of the Lincoln Center, the Filmmaker in Residence program 
was launched in 2013 to assist filmmakers in their creative 
development. In addition to this initiative, the watchmaker 
is also a sponsor of the New York Film Festival and the pres- 
tigious Chaplin Award Gala. 

jaeger-lecoultre.com 



LEFT: The Jaeger- LeCoultre Ivy 
Minute Repeater 

BELOW: Philippe Bonay, Lesli 
Klainberg, Athina Rachel Tsan- 
gari, Laurent Vinay, and Charles 
Finch 
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FIRST CLASS DOUBLE ROTOR 
SKELETON 20 YEARS 






PERRELET P-481/ in-house caliber. 



Double Rotor Technology. Rose gold 42.50 mm case. Exhibition caseback. 
Rose gold Double Rotor with “Cotes de Geneve decor” and special engraving. 



Cut-out white “guilloche”dial . Brown alligator strap. 



Limited edition to 77 pieces. 



REF. A3050/1 



PERRELET.COM • 954.575.7980 • INFO@PERRELETUSA.COM 
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A SLAM DUNK 

Tissot recently announced a multi-year global partnership 
that will make the Swiss watchmaker the official timekeeper 
of the NBA, the Women's NBA and the NBA Development 
League. They will be the first brand to hold this position. The 
agreement, which is the largest partnership in the brand's 
160-year history, will involve the development of a "state-of- 
the-art" integrated timekeeping system and will implement 
Tissot-branded shot clocks in all 29 NBA arenas beginning 
with the 2016-2017 season. 

"We create pieces of beauty and accuracy but above all of 
emotionality and that is what sport, and more particularly 
the NBA, is about," said Tissot President Francois Thiebaud 
of the agreement. The partnership will kick off during NBA 
Global Games 2015-2016, which will feature six NBA teams 
playing seven regular-season and preseason games in six 
countries. To celebrate the landmark deal, Tissot unveiled 
the first ever NBA watch collection. 

tissot.ch 



ABOVE: Tissot president Frangois 
Thiebaud and NBA commissioner 
Adam Silver 




RIGHT: The Tissot Quickster 
Knicks Edition, part of the new 
NBA watch collection 
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Pioneers in Watchmaking 
Since 1856 




Eterna Calibre 3903A 



£ 



Eterna presents the return of a great classic. The 1948 Legacy Small 
Second is characterised by craftsmanship and the passion of generations 
of watchmakers. Its stylish silhouette and its harmoniously balanced dial 
are inspired by tradition. In contrast, the technology in the Eterna Calibre 
3903A movement reaches far into the future. 

1 (888) 609-1010 eterna.com 



Authorized Dealers: 



Jackson Square Fine Jewelers - Redwood City, CA (650) 365-3000 
Jewelry Atelier - Carmel, CA (831) 624-7599 
Right Time - Highlands Ranch, CO (303) 862-3900 
Right Time - Denver, CO (303) 691-2521 
Padani Jewelers - Studio City, CA (818) 338-2100 





WATCHES TO WATCH 



PROMOTION 




Montblanc Heritage 
Chronometrie 
Quantieme Annuel 
Vasco Da Gama, 
Limited Edition 



The Heritage Chronometrie collection is 
a new line within the Heritage family, ex- 
pressing Monblanc's fine watchmaking 
codes through sophisticated and refined 
design with a distinct character. Moreover, 
this line is dedicated to Montblanc's con- 
stant quest for quality and performance and 
the precision of chronometry. This is ex- 
pressed in both the design and the functional 
complications offered. 




Montblanc 
TimeWalker Urban 
Speed Chronograph 



In 2015, Montblanc will continue to under- 
line the technicity, performance and avant- 
garde appeal of the TimeWalker collection 
through the introduction of high-tech Time- 
Walker Urban Speed e-Strap models. Mont- 
blanc will combine for the first time ever a 
luxury watch with cutting-edge high-tech 
device. The e-Strap concept is interchangeable 
strap, adaptable to all strap sizes 20/22mm, 
with integrated smart technology device. 
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SUBSCRIBE 

COMING IN DECEMBER: OUR ANNUAL ART ISSUE— GRACED BY 
COVER SUBJECT ALEX ISRAEL— FOCUSES ON COLLECTORS LIKE MA3A 
HOFFMANN AND 30RGE PEREZ, WHO ARE CHANGING THE 
CONTEMPORARY ARTS LANDSCAPE THROUGH NEW MUSEUMS. THEIR 
INFLUENCE ON THE MARKET. AND MORE. 



FRANK GEHRY 



SURFACE 




Get a one-year subscription (10 issues) for only $60 via surfacemag.com 
or purchase the digital edition of Surface, available on the Apple App Store. 
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PIERCE BROSNAN 



The A-lister on working with a watch world luminary. 
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Actor and producer Pierce Brosnan first 
met watchmaker Peter Speake-Marin on 
the set of the film “Survivor,” where he 
served as a consultant for Brosnan's role 
as a watchmaker. “My character had al- 
ready evolved by the time I met Peter, but 
he did show me how to correctly hold the 
venerable watchmaker’s screwdriver and 
eyeglass,” Brosnan says. “We spent more 
time discussing our passions in life.” 

Brosnan and Speake-Marin stayed in 
contact after the film, and after a few 
months Speake-Marin asked Brosnan if 
he’d like to work together. Earlier this year, 
Brosnan was announced as the watchmak- 
er’s new brand ambassador. “I love his 
work; it was a great pleasure to be part 
of his adventure, helping him develop his 
name into a brand,” says Brosnan. “I love 
watches, ever since I was a child. He makes 
more than a watch.. .he places his soul into 
his work.” 

Today, Brosnan carries a reminder of his 
days as James Bond with him everywhere 
he goes — a scar on his upper lip from when 
he was hit by a stuntman on the set of To- 
morrow Never Dies (1997). He played Agent 
007 four times, most notably in the criti- 
cally acclaimed GoldenEye, and he remains 
grateful for the opportunities the role 
opened up for him. 

“Creating my own company, Irish Dream- 



time, with Beau Marie St. Clair has been 
one of the great gifts that came from my 
days as James Bond,” says Brosnan. “With- 
out James Bond, I don’t think I would have 
this production company, and the work 
that Beau Marie and I have done over the 
years has been the most fulfilling, whether 

“Creating my own 
company, Irish 
Dreamtime, with Beau 
Marie St. Clair has been 
one of the great gifts that 
came from my days as 
James Bond,” 

— Pierce Brosnan 

it be The Thomas Crown Affair, Evelyn, The 
Greatest, The Matador, November Man and 
the one we are working on right now, I.T 
“Outside of these, the Bond films were 
my favorites,” he adds. “Getting to save 
the world four times was such a kick in the 
pants and a deep honor and one that I will 
cherish forever and a day.” 

Brosnan is involved in a number of char- 
ities. “The most significant one this past 



year has been Stand Up to Cancer; I went 
to Congress and spoke before many mem- 
bers of the committee there with regards 
to women’s health care, and I’m trying to 
seek more funding for this wretched dis- 
ease which seems to be rampant within our 
society,” he details. “It is one that I have 
felt the tragedy of, with the loss of my late 
wife and our daughter to ovarian cancer, 
so that one is significant in my world.” 

Next up for Brosnan is the new picture 
I.T “It’s a thriller directed by John Moore, 
a wonderful Irish director,” he explains. 
“Anna Friel is in it, along with Michael 
Nyqvist and a young actor called James 
Frecheville. I’m having the most glorious 
time being back home in my lovely Ireland.” 
Brosnan’s watch of choice? “I am wear- 
ing the Speake-Marin Piccadilly Resil- 
ience, which was a gift from Peter. I wore it 
in Survivor, where it features prominently,” 
he says. “It has been on my wrist since the 
day I got it. It is elegant, strong and a true 
classic.” —Keith W. Strandberg 



OPPOSITE: Pierce Brosnan 
ABOVE: Speake-Marin Piccadilly 
Resilience, Velsheda watches 
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IRA MELNITSKY 



Tourneau’s Forward-Thinking CEO on The Future of E-commerce. 
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‘'My professional background is somewhat 
diverse, but much of it is in luxury retail. 
I spent many years at Salvatore Ferragamo 
USA. I spent a number of years at Tumi. In 
both cases, I was heavily involved in e-com- 
merce. At Ferragamo USA I launched their 
first U.S. e-commerce website. At Tumi, in 
about 2005, 1 was also responsible for the e- 
commerce business globally. While I would 
consider myself a luxury retailer, the last 10 
years has been involved in e-commerce. 

I always had an inclination and an inter- 
est in watches. I had a personal favorite that 
I wore a lot. When I found out about the 
Tourneau opportunity it felt perfect because 
in all my travels to malls and shopping cen- 
ters around the country, I always visited the 
Tourneau stores. It was one of those mag- 
nets that drew me in, so I was very familiar 
with many of the stores before the opportu- 
nity was even presented to me. It felt like a 
very natural, comfortable fit. 

We are and want to be the industry leader. 
We want our stores to be the industry lead- 
ers, we want our sales professionals to be 
the industry leaders and weVe put a lot of 
initiatives in place since I joined the com- 
pany. WeVe renovated a number of stores, 
weVe launched a number of new training 
programs in support for our people, and 



when it comes to digital, we don't want that 
to fall behind — we want to lead in that as 
well. They work very well together. Moving 
somewhat in the omni-channel direction, we 
can enable all those parts and have them fit 
well together, like a puzzle. 

The new website is a project that we've 
dedicated a lot of resources to, and it was 
very much about keeping Tourneau in its 
leadership position and recognizing the fact 
that both consumers and brands today com- 

“The industry is evolving 
and will evolve and we 
want to be at the forefront 
of that.” 

— Ira Melnitsky 

municate differently, research differently 
and shop differently. The industry is evolv- 
ing and will evolve and we want to be at the 
forefront of that. 

The website does three things for us. It 
helps us partner with the brands to really 
tell their story in a much more interactive 
and rich way and enables the customer to 
have a thoroughly enjoyable research ex- 



perience. It also enables us to connect with 
our customers in an omni-channel way by 
enabling our people in our stores to lever- 
age the web for the customer's benefit. 

The concept of doing it the customer's 
way is much more real today than it was 
before, and clients have responded accord- 
ingly. In the first month, we've set records 
with the most expensive watches that we've 
sold online. 

There are some advantages to buying 
from Tourneau. One is that we extend all 
manufacturers' warranties to five years. We 
go beyond what many of the watch brands 
offer. For our certified pre-owned busi- 
ness, we service every watch and provide a 
two-year warranty, so you're buying what 
you think you're buying and we will stand 
behind it. Not everyone does out there." 
—as told to Hyla Bauer 



OPPOSITE: Ira Melnitsky 

ABOVE: The Tourneau store in 
Roosevelt Field, NY 
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STEPHANE BARRAQUE 



A Childhood Love for Watches Led to His Choice of Career. 
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Stephane Barraque was influenced by his 
father’s love of watches when he was grow- 
ing up. ‘'When I was about 16 years old, I 
started looking at my father’s watches — he 
had an Omega Speedmaster, a mechanical 
extra thin platinum Patek Philippe and 
a Jaeger-LeCoultre/’ he remembers. “He 
eventually let me take his Speedmaster, 
and I found the case back so cool that I 
started looking at air and space related 
watches. I became a very serious collector 
of Swatches in 1991. 

“I started my career in the watch indus- 
try as an intern at Cartier when I was a 
student in New York,” he continues. “My 
mission was to identify unauthorized deal- 
ers in the U.S. Once I graduated, Cartier 
offered me my first job as a sales associate 
for the southeast region of France. After 
one year, I went to the watch department at 
their Paris headquarters as a product man- 
ager for Santos, Tank Must and Pasha.” 
Barraque has been in the watch industry 
ever since, and he is now working to de- 
velop the luxury Swiss-made brands in the 
Fossil Group. “The re-launching of Zodiac 
is what every brand builder dreams about 
in a career,” he emphasizes. “Zodiac is a 



brand that has a tremendously interesting 
history and enormous goodwill and sup- 
port from the watch community, but un- 
fortunately is relatively unknown. Because 
Fossil Group owns this brand and it is a 
genuine Swiss brand, we have decided to 
re-launch ‘the legend’ as the spearhead of 
our Swiss-made strategy. It is a rare oppor- 
tunity to dig deep into the DNA and history 

“The re-launching of Zodiac 
is what every brand builder 
dreams about.” 

— Stephane Barraque 

of Zodiac, build a new way to interact with 
our customers and establish a disruptive 
new business model with our partners.” 
Barraque loves working in the Fos- 
sil Group because it is different from the 
brands he has worked with in the past. 
“Being a rather young organization, we 
like to think differently, and relentlessly 
look for ways to improve our business,” he 
explains. “There is an extremely dynamic 



and collaborative spirit in this group that 
allows us to never accept the status quo. ” 

Barraque has remained a watch lover, 
and continues to add to his collection. “My 
favorite brand outside of the Fossil Group 
is Audemars Piguet,” he admits. “AP has a 
great horological history and never com- 
promises on anything, yet remains tradi- 
tional and modern — I love the Royal Oak. 
I also have a sweet spot for A. Lange & 
Sdhne and I eventually succumbed to the 
legendary Rolex with the Milgauss. I love 
the audacity of Richard Mille, and I’m a 
big fan of Artya and Giuliano Mazzuoli, 
who totally embody the idea of indepen- 
dent watchmaking.” 

Barraque is focused on developing Mi- 
chele, Zodiac and Burberry. “I love the 
intellectual challenge of building brands, 
of putting together global strategies and 
local tactics, and defending projects and 
funding them,” he details. “The biggest 
challenge for me is to be patient,” he adds. 
—Keith W. Strandberg 



OPPOSITE: Stephane Barraque 

ABOVE: Zodiac Sea Dragon, Sea 
Wolf watches 
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STEPHEN SILVER 

Founder and CEO, Stephen Silver Fine Jewelry 




A Newcomer to Collecting 
Finds a New Passion. 



60 




WATCH JOURNAL 




For many years, jewelry industry veteran Stephen 
Silver refused to consider watches in his various 
business ventures, including a retail jewelry store. 

"I avoided the watch business like the plague in my 
estate jewelry business and my retail business,” 
Silver remembers. "\ thought there was not much 
profit to be made and it was a real risk.” 

Then, his son, who works in the business, con- 
vinced him that special watches were worth looking 
into, and once he did, he was hooked. "Based upon 
the number of watches I've accumulated in the past 
year, I am a watch collector,” Silver admits. "I have 
bought into collecting fine watches big time. I am a 
car enthusiast and I have always been attracted to 
the mechanics of the cars I've owned. I was amazed 
by how interconnected the two products are. Once 
I got in front of people who were designing watches, 
guys like Max Busser, Laurent Ferrier and others, 
and started talking with them about complications, 
I realized that this type of mechanical technology 
is so similar to high-end automobiles. The idea that 
we could collect the rare pieces was exciting.” 
Silver currently wears a MB&F Legacy Machine in 
platinum. "I am totally enamored with this watch,” 
he says. "Max (Busser) was kind enough to let me 
buy the last number in the platinum edition. I 



bought one for the store and one for myself. My 
next purchase is probably going to be a daily wear 
Audemars Piguet. It's either that or a Richard Mille.” 

Silver wears his watches and doesn't see much 
point in leaving them in a safe. "If you don't wear 
them, what's the point of owning them?” he asks. 
"Same thing with the cars, I drive them." 

As for advice for budding collectors. Silver rec- 
ommends working with people you trust. "First 
thing, align yourself with someone that you trust 
in the industry, someone you connect with,” he ad- 
vises. "You can't know everything, so it's important 
to work with people who have a broad knowledge 
base. Start slowly, build slowly, and build on the 
basis of what you like, not what is sold to you as rare 
and important. You have to trust the person you are 
dealing with.” 

About a year ago. Silver expanded his business 
with a luxury watch store in the Rosewood Hotel 
in Menlo Park (CA). "We have entry-level brands, 
medium-priced brands and very expensive brands,” 
he details. "There is a very strong quality statement 
and there is an innovation aspect because we are in 
a high-tech area. Our customers are always looking 
to challenge themselves and the product 
"We listen to our clients,” Silver adds. "A few of 



the brands we carry today were not on our radar 
when we opened. Customers asked us if we knew 
about MB&F and Greubel Forsey, saying that we 
should carry them, and we did the research and 
brought them in.” 

What continues to inspire Silver? The thrill of 
the chase, what he calls the "treasure hunt.” "When 
I first started in the business, I was a young gradu- 
ate gemologist, and when I took vacations, I'd go to 
the diamond mines in Thailand and Burma,” he says. 
"For me, it has always been about finding things that 
were unique, beautiful and rare, and that's been my 
driving force. My advice to my kids was, whatever 
you choose to do, make sure you are in love with 
it. There will be difficult days and what gets you 
through is your passion, your love foryour business. 
"And I love jewelry and watches,” he concludes 
—Keith W. Strandberg 



OPPOSITE: Stephen Silver 

TOP, LEFT TO RIGHT: MB&F Legacy 
Machine, Richard Mille RM 35 

BOTTOM: The interior of Stephen 
Silver's boutique 
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JEFF HARRIS 




The CoLLector Turned Dealer Makes 
His Passion His Business. 
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Tm not so nnuch a coLLector anynnore. I started 
coLLecting, but it becanne a business and IVe been 
doing this now for 28 years. 

When I was a kid, about 1 0 years oLd, there were a 
couple of cool watches that I really loved. One was 
a Seiko chronograph and at the time, in the 70s, that 
was about a $ I 00, which was a lot for a I 0-year- 
old to want. Thankfully, I came from a family that 
could do that. I also had a Heuer chronosplit that 
was a type of digital watch and a Pulsar. 

Then fast forward about I 5 years and my Dad 
had passed away, and later my Mom married a col- 
lectible clock dealer in New York. He had a gallery 
in Manhattan and he introduced me to the National 
Association of Watch and Clock Collectors, and I 
saw all kinds of watches that were just starting to 
become collectibles in the mid-80s. In the mid-80s 
it was really just the beginning. 

I went into investment banking after Boston 
University but I just sort of segued into this. It was 
a very interesting segue because I was trying to 
understand how some of the people were mak- 
ing money at this business and I would watch the 



Europeans coming to America, see what they were 
buying, and do the same thing. 

There are many different levels of collecting 
in terms of price points. Right now, you can start 
collecting watches that are on average priced at 
$5,000. Then there's the watches that may range 
between $ 1 0,000 and $ 1 00,000, with an average 
being about $50,000. Then $ I 00,000 to upwards of 
$3,000,000, most which, both modern and vintage, 
would probably be in the $200,000 to $300,000 
range. Very few of them are over $ 1 ,000,000, but 
certainly more now than there used to be. The 
most important thing that I've seen is that the 
disparity in price between medium condition and 
pristine condition continues to get wider and wider. 

At this point I buy one out of every 20 watches 
for myself and, to be honest, usually when I buy 
something for myself, if I think it's cool, someone 
else will think it's cooler. Generally I'll either sell 
or trade it for something else that they have that I 
think is cooler. With all collectors, it's a very fluid 
business. 

I have a couple of beautiful Paul Newman Dayto- 



nas and some sport watches, various Submariners 
and chronographs. I love Rolex for the sporty look 
and due to my expertise, I can tell what's correct 
and what's not correct. Funnily enough, some 
of the people who make the most money in the 
watch business have been collectors because they 
are passionate and they hold on to their collection 
and trade, and the prices can go up so much. So, 
in fact, the collectors have probably made more 
money than the dealers in terms of asset value. 
—As told to HyLa Bauer 



OPPOSITE: Jeff Harris 

ABOVE: A rare 1940s Patek Philippe 
in steel 
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SEXY FISH 
A Glamorous New 
Restaurant in Mayfair, 
London. 

By Charles Curkin 



If you're Looking for a beUwether of the global reces- 
sion's retreat, foLLow the stiLetto-trodden trail to Sexy 
Fish on Berkeley Square. The city's scene-iest new table is 
a time warp to the pre-crash era of extravagance, from its 
$30 million art collection and interior design to the caviar 
and raw bar Asian menu fit for a royal repast, or at Least 
a ceLebrity-stocked dinner— Valentino, Kate Moss, and 
Rita Ora were just a few of the many prominent sightings 
during opening week. Martin Brudnizki was given carte 
blanche when designing the space, coating the floors 
with Iranian Esmeralda onyx, fashioning the bar out of red 
Lava stone, and commissioning Vanity Fair’s style editor- 
at-large, Michael Roberts, to hand paint the golden ceil- 
ing panels. Playing on its cheeky name, a I 3-foot black 
crocodile and I 9 Fish Lamps by Frank Gehry adorn a waLL 
and the ceiLingj Damien Hirst also produced bLue-bronze 
mermaid sculptures and an aquatic-inspired relief. No 



word on the promiscuousness of the seafood-centric 
menu, but glowing reviews have met dishes Like smoked 
eeL with frozen foie gras shavings, shiso saLsa Madagas- 
can prawns, and Alaskan king crab sLowLy roasted with a 
smoked shiso bearnaise sauce. 
sexyfish.com 



ABOVE: Frank Gehry ’s Fish Lamps 
BELOW: His glossy crocodile 
adorns the wall 

SEXY FISH 

W1J 6BR Berkeley Square House 
London, England 
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Photos: Courtesy Sexy Fish 



Photos: Courtesy London West Hollywood 
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LONDON. 

WEST HOLLYWOOD 
Vivienne Westwood 
Penthouse at The Lon- 
don West Hollywood 



By Nate Storey 



It's been a Long, fruitful road for fashion designer 
Dame Vivienne Westwood out of the world of SEX (her 
defunct King's Road shop) and Sex Pistols (the band that 
she and her Late partner Malcolm McCLaren created), 
which defined the gritty London of the mid-1970s. After 
four successful decades ascending to the Level of fash- 
ion icon in the U.K., she also had a moment in the U.S. 
recently after PharrelL made her Buffalo hat his signa- 
ture Looks— Westwood is now Leaving her Loud, uncon- 
ventional mark on a different London. Located off the 
Sunset Strip, the glamorous London West Hollywood 
hotel recently unveiled an 11,000-square-foot pent- 
house inspired by Westwood, which is, according to 
the London, the city's Largest hotel suite. The grand 
space is more restrained than expected with the bulk of 
Westwood's touches coming in the form of prints, rugs, 
and graphics. Mirrored Verre Eglomise panels, built- 



in bespoke furniture, and stone floors are some of the 
Luxurious elements that make the suite so sought after, 
but it's Westwood's signature squiggle patterns that 
remind guests of why it's special. Punk it is not, but Vivi- 
enne Westwood it most certainly is. 
theLondonwesthoLLywood.com 



ABOVE: The master bedroom. 

BELOW: The penthouse’s private 
rooftop terrace 

LONDON, WEST HOLLYWOOD 
1020 N San Vicente Blvd . 

West Hollywood, CA 
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GOLDENEYE 

One of Jamaica's treasured hideaways 
gets a luxurious update. 

By Nate Storey 



Credit Rock and RoLL HaLL of Fanne inductee and Island 
Records founder Chris Blackwell for single-handedly 
infusing Jamaica's overwrought resort landscape with 
a clutch of low-key, stylish hotels that are the antidote 
to their all-inclusive counterparts: Strawberry Hill in 
the Blue Mountains, Port Antonio's Geejam, the cliff- 
side Caves in Nigril, and GoldenEye, Ian Fleming's former 
estate and the place the author dreamed up his most 
famous character, James Bond. Hollywood soon flocked, 
but now there's reason anew to visit the secluded 
getaway on the northern coast's Oracabessa Bay. In 
February, GoldenEye will unveil a new oceanfront bar 
and rooftop terrace, freshwater pool, and 26 octagonal 
beach huts by local architect Ann Hodges. The interiors 
are the work of former fashion designer Marika Kessler, 
whose Potosi Farms in nearby Cockpit Country supplies 
many of the island's restaurants. She outfitted each of 
the one- and two-bedroom huts with custom Jamai- 
can-made furniture, African fabrics, outdoor bamboo- 
enclosed showers, and a color palette of blue, coral and 
green. While the additions up the hotel's luxury quotient, 
the draw here is still the same as it was on opening day in 
20 1 1 —a blissful position between the Caribbean Sea and a 
placid lagoon, cloistered among untouched mangroves, a 
world away from the cruise shipping day-trippers. 
villarenelalique.com 



RIGHT : The Gazebo lounge 
BELOW: A bridge over the lagoon 

OPPOSITE TOP: An overhead view of 
GoldenEye 

OPPOSITE BOTTOM: A sunning pavilion 

GOLDEN EYE HOTEL & RESORT 
Oracabessa, Jamaica 
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KOENIGSEGG 

$1,970,000 
+46 431-454460 
koenigsegg.com 
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HYPER PERFORMANCE LEGACY 
Founded in 1994 in Sweden, Koenigsegg has nnade 
a nanne for thennseLves by creating sonne of the 
nnost souped-up supercars on the planet. Mostly 
producing prototypes in its early years, it was not 
until 2002 that they delivered their first street- 
legal production car. 

NEW HEIGHTS 

The Regera, Swedish for "to Reign,” is linnited to 
80 cars and boasts a connbined output of 1,500 
horsepower and 1,475 pound feet of torque. The 



Koenigsegg Direct Drive Transnnission replaces the 
connbustion engine's traditional transnnission and 
creates direct drive to the rear axle without the 
need for nnultiple gears or other traditional types of 
variable transnnissions, which have high energy losses. 

ELECTRIFYING 

The Direct Drive Transnnission also allows for 
pure EV nnode and has plug-in capability; the 
Direct Drive Battery can be charged either by the 
connbustion engine or through the charging port. 
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STUBBS & WOOTTON 

$495 

(212) 249-5200 
stubbsandwootton . com 



FRESH TAKE 

Stubbs & Wootton, established in PaLnn Beach, 
Florida in I 993, took the traditional English staple 
of the velvet evening slipper and came up with 
a signature style by pairing the timeless look 
with fun and funky embroidered designs, such 
as the pirate-themed pair seen here. It has since 
developed a cult following for its whimsical take 
on this traditionally formal category of footwear. 



INSTANT CLASSIC 

Stubbs & Wootton makes a wide range of slippers 
featuring various themes, many in velvet with 
embroidered designs on the toes that range from 
cocktail glasses to coats of arms. 

GO CASUAL 

These slippers pair perfectly with a tuxedo, but 
also look great worn with jeans for more casual 
affairs. They look especially sharp in warmer 
climates when worn without socks (a popular style 
among the brand's loyal following in Palm Beach). 
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BRUNELLO CUCINELLI 

$ 8,745 

( 212 ) 813-0900 
brunellocucinelli.com 



ITALIAN INNOVATOR 

Designer BruneLLo CucineLLi has been making 
waves in the fashion world ever since he founded 
his eponymous Label in 1978 with a small collec- 
tion of brightly colored cashmere sweaters. Since 
then, his timeless, ultra-luxe garments have be- 
come a pillar of the ready-to-wear fashion indus- 
try, with pieces that transcend trends and are made 
with such attention to quality that they will Last 
virtually forever. 



CHEVRON CHIC 

This incredibly stylish but understated coat, made 
from a cashmere-and-silk blend with a stone-gray 
chevron design is perfect for the Autumn months, 
or with a Little Layering, the dead of winter. 

SUPPORTING THE ARTISANS 

ALL of Cucinelli's collections are manufactured 
exclusively in Italy and are entrusted primarily to 
over 300 independent artisan workshops based 
near to the brand's factory in Umbria. 
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ASPREY 

$4,600 

(212) 288-1180 
markcross1845.com 



A REGAL BRAND 

Since its inception in Surrey, England in 178 1, 
Asprey has supplied luxury goods to a clien- 
tele that includes titans of industry (J. Pier- 
pont Morgan was a client) and royals alike. The 
brand has received three Royal Warrants from 
the British Royal Family— issued to tradespeople 
who supply goods or services to a royal court 
or personage — first in 1862 by Queen Victo- 
ria, and most recently in 2013 by Prince Charles. 



TRAVEL IN STYLE 

The Asprey GMT collection offers a versatile range 
of travel and business accessories. The GMT Trav- 
eller bag in sueded bullskin is a standout piece 
in the collection, with a rich brown coloring that 
complements its pared-down design. 

COMPACT CARRYALL 

At just I 8 inches long and I 5 inches tall, this is a 
smallish travel bag, but its kid suede-lined interior 
features extra pockets that make it space efficient. 
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MARK CROSS 

$4,500 

(212) 288-1180 
markcross1845.com 



HIGH SOCIETY 

Luxury handbag Label Mark Cross started as a sad- 
dle-nnaker in Boston, but after it was acquired by 
Patrick Murphy, the nanne quickly becanne associ- 
ated with en vogue Leather accessories annong stars 
and trendsetters. Despite its auspicious begin- 
nings, the brand eventually shuttered in the '90s. 

THE REVIVAL 

In 201 I, the connpany re-Launched with pieces in- 
spired by its vintage designs. The Grace box bag 
prenniered in 2012 and is inspired by Grace KeLLy's 



vaLise in the I 954 nnovie Rear Window. With this 
style, Mark Cross recLainned its position as a staple 
annong the chic set. 

GOLDEN FUTURE 

The Grace box bag connes in nnany nnateriaLs, fronn 
exotic skins to nnuLti-coLored Leathers to Lucite. 
This version, fashioned with a nnodern enanneL 
chevron pattern, is gilded in 18-karat gold, and 
shines equally as bright as its nnaker's new era. 
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VERDURA 

$ 39,500 

( 212 ) 758-3388 
verdura . com 



TAKE ME AWAY 

The Verdura Topkapi cuff bracelet's design is 
inspired by the Topkapi Palace in Istanbul. The 
palace's Byzantine architectural style is widely 
renowned and has influenced countless artists and 
architects for centuries. 

UNCONVENTIONAL CHIC 

Verdura was founded in I939 by Fulco Verdura, 
who was dubbed "America's Crown Jeweler" by the 
New York Times. He partnered with Coco Chanel 
to create unique pieces for her collection, and 



Verdura has been worn by Diana, Princess of Wales, 
director Sofia Coppola, and fashion designer 
Carolina Herrera. 

COLORFUL COMBO 

Fulco Verdura sold his eponymous company in 
I 973, but his design influence continues to this 
day. The Topkapi bracelet is crafted of black 
jade and decorated with an artful combination of 
amethyst, green tourmalines, and diamonds set in 
I 8 karat gold. 
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CHOPARD 



Price Upon Request 
(800) CHOPARD 
us . chopard . com 



IN GOOD COMPANY 

Chopard excels at the art of creating exuberant, 
colorful precious jewelry. The company, founded 
in I860 by watchmaker Louis-Ulysse Chopard, 
currently produces highly-anticipated collections 
of haute joallerie every year, and is known for the 
exceptional quality of its gemstones and rich color 
palettes. 

ONLY FOR YOU 

These one-of-a-kind earrings, from the company's 
Red Carpet collection, are composed of 47.58 



carats of rubellite tourmalines, 6.75 carats of 
turquoise, 1.75 carats of diamonds, and .43 carats 
of tsavorite garnets set in I 8 karat white and rose 
gold. 

WALK THE WALK 

Chopard jewelry is favored by celebrities and 
royalty for its lasting style and superior quality. 
It's rare to watch an Oscars without finding several 
actresses decked out in Chopard jewels. 
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DJI 

$ 4,499 

( 818 ) 235 0789 
d] i . com 



REACH FOR THE SKY 

Chinese technology company DJI recently 
released the first commercially available drone 
that can record 360-degree video from up to 1 .2 
miles in the air. DJI is revolutionizing the civilian 
drone industry by pairing the new Zenmuse X5 
Micro 4/3 camera with their aerial technology to 
equip photographers with the most advanced 
commercial quadcopter ever made. 

BIRD'S-EYE VIEW 

The camera's 360-degree view allows for the 
freedom to capture shots regardless of flight 



direction. Optional dual-operator controllers 
allow for one person to control the flight while 
another controls the camera, allowing for shots 
that would be impossible for a single operator. 

BIGGER IS BETTER 

The Inspire I Pro is the largest and most expensive 
quadcopter on the market today due to the 
integration of the brand new Zenmuse camera 
and 3-axis gimbal stabilization system, making the 
Inspire I Pro in demand for both hobbyists and 
professionals alike. 
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BANG & OLUFSEN 

$ 38,995 

( 800 ) 971-1255 
bang-oluf sen . com 



90 YEARS YOUNG 

Crafted by fanned Gernnan designer FrackenpohL 
PouLheinn for Bang & OLufsen to celebrate the 
company's 90th anniversary, the BeoLab 90 is a 
revolutionary home loudspeaker fit for anyone 
from serious audiophiles to casual movie watchers. 

PITCH PERFECT 

Using B&O's Active Room Compensation technol- 
ogy, the speaker interprets the shape of the room, 
the placement of furniture and the listener's posi- 
tion to optimize the sound experience. Addition- 



ally, the newly-developed Beam Width Control 
technology allows users to adjust the width and 
direction of the sound to create "sweet spots" for 
a variety of listening locations. 

SERIOUS SOUND 

Additional features include electronic cooling fans 
to ensure heat has no impact on sound quality, a 
curved wooden base which causes the speaker to 
visually float, I 8 amplifiers that project up to 8200 
watts per loudspeaker and a downloadable app 
that enables remote control. 
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TOM DIXON 

$ 1,250 

( 212 ) 228-7337 
tomdixon . net 



SELF-TAUGHT 

British industrial designer Tom Dixon, who has 
no formal training in design, rose to promi- 
nence in the mid-1980s for his welded salvage 
furniture. In the late '80s, when he was work- 
ing for the Italian furniture brand Cappellini, 
he designed his "S” chair, which was an instant 
hit and remains one of his most famous designs. 

MODULAR 

The Tom Dixon Etch pendant lights can be hung 
alone or in a grouping using Dixon's pendant sys- 



tem, which allows the suspension of multiple 
lights in a variety of configurations. The lights are 
available in two sizes, so you can further custom- 
ize the lighting arrangement to suit a particular 
room's size. 

LIGHT SHOW 

The brass geometric Etch shades are made up of 
etched metal sheets with detailed patterns that 
cast a mass of intricate shadows when lit. 
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BOCA DO LOBO 

$ 5,590 

+ 351 910 936 335 
bocadolobo.com 



PORTUGUESE POSH 

Boca Do Lobo, based out of Porto, Portugal, is a 
relatively young company, founded in 2005, with 
the aim of producing contemporary furniture 
handcrafted by Portuguese artisans and joiners. 
The brand's products are characterized by liberal 
use of gilt, bold colors, smoothly contoured lines 
and unique geometric shapes. 



PRIVACY PLEASE 

The Avenue folding screen is a visually striking 
piece that can be used functionally as a room di- 
vider or as a stand alone piece of decor to brighten 
an interior. 

FINISHING TOUCHES 

This screen is divided into six parts, two of which 
are finished in gold leaf with a high gloss, two lac- 
quered in black, one made through marquetry in 
walnut wood and the last one in ebony leaf. 
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VIBERG 

$680 

(250) 384-1231 
viberg . com 



BEST IN BOOTS 

For over 80 years Canadian company Viberg has 
been crafting some of the most durable work 
boots on the planet. The brand uses traditional 
manufacturing methods and the best materials 
sourced from around the world. There are over 200 
steps required to produce a single pair of Vibergs. 

CANADIAN CRAFTSMANSHIP 

In the I 970s, company founder Edwin Viberg began 
producing the Hiker, now one of their most popu- 
lar styles. The new Viberg Hiker in natural bison 
leather features a full leather lining, Thinsulate 



liner, nickel hardware and a commando sole. With 
Viberg's uncompromising approach to quality, this 
is a boot that is ready for any terrain. 

TAKE TO THE STREETS 

While these are serious hiking boots, they are also 
seriously stylish; Wear them with a pair of boot- 
cut jeans and a t-shirt for a casual-cool outfit per- 
fect for hitting the town. 
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MUSTO 

$689 

+44 ( 0 ) 1268 495 824 
musto . com 



A SPORTSMAN'S BRAND 

Established in I 965 by a British OLynnpic sailor and 
engineer, Musto makes sailing, equestrian, shoot- 
ing and outdoorsmen apparel. Featuring classic 
styling matched with high tech materials, Musto 
garments are perfect for the modern sportsman. 

TERRIFIC TWEED 

The Cornell tweed blazer, developed in partner- 
ship with Musto's Scottish mill, is a traditional 
wingshooting jacket with a soft shoulder patch 
to absorb kickback and deep pockets to keep a 



healthy supply of shotgun shells. Thanks to Mus- 
to's attention to detail and quality, this is a jacket 
that will last many shooting seasons. 

TOWN AND COUNTRY 

When done with the day's outing, this jacket is a 
smart look to sport for apres-shoot activities; 
whether you're dining on the day's haul or loung- 
ing around with a good book, you'll look every bit 
the English gentleman. 
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CABOT 

$ 1 1 ,950 
( 855 ) 843-1911 
cabotgun . com 



A MAMMOTH EXCLUSIVE 

Cabot has designed a conceptuaLLy fresh I9I I 
pistoL with the release of their Linnited-edition 
Black Diannond Deluxe. The handgun has exotic 
features such as grips forged from centuries-old 
Mammoth teeth and a Cabot-exclusive black-blue 
finish. 

FORM AND FUNCTION 

Blending luxury design with practicality, the 
Black Diamond Deluxe I 9 I I excels either at the 
range or on display. The Tristar trigger is curved 
and designed to allow for a more ergonomic grip 



while checkering on the front and rear straps 
improves grip. The bevelled magwell enables 
reloading on the fly and the polished finish puts 
an already striking handgun over the top. 

UNMATCHED OUALITY 

Limited to a I 0 unit initial production run, Cabot's 
newest offering is a rarity amongst I9I Is on 
today's market— fulfilling desires for both luxury 
aesthetics and range utility. 
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OPPOSITE: The Jaeger- LeCoultre Geophysic True Second 



True Time 



The New Jaeger-LeCoultre Geophysic True Second. 



FEATURE: J AEGER-LECOULTRE 
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For its entire history, Jaeger-LeCoultre has been an intriguing mix of a classical 
watch manufacture with an enduring commitment to innovation. Never content 
with the status quo, Jaeger-LeCoultre has always been intent on pushing the 
boundaries of high watchmaking, whether this is manifested in its movements, 
design or materials. 

This fall, Jaeger-LeCoultre introduced its latest innovations contained 
in two new watches, whose case and dial designs are inspired by a timepiece 
first introduced in 1958 from which they take their name — the Geophysic True 
Second and the Geophysic Universal Time. Both watches feature the new True 
Second complication and the Gyrolab, a new non-circular balance wheel. De- 
spite their outward appearances of elegant simplicity, under the dials of these 
pieces lie a great deal of complicated mechanics. 

THE ORIGINS OF THE GEOPHYSIC 

For the International Geophysical Year in 1958, a global scientific project 
marked by a resumption of scientific exchange between the East and West 
following the death of Joseph Stalin, Jaeger-LeCoultre developed a watch to 
symbolize precision and reliability that was specifically designed to accompany 
scientists and explorers. One of the greatest achievements of that year was the 
first submarine expedition below the ice at the North Pole, and the new Jaeger- 
LeCoultre was on board. 

This was no small feat, for the submarine or the timepiece, as the subma- 
rine would be out of communication for quite some time in extremely dangerous 
conditions. Moreover, the watch would need to withstand extremes of pressure, 
temperature and, most notably, magnetism, which has always been the bane of 
accurate timekeeping. 

On August 1, 1958, the USS Nautilus (the first nuclear-powered subma- 
rine) successfully completed the three-day secret mission to go from the Atlantic 
Ocean to the Pacific completely under the polar ice sheet. The Geophysic from 
Jaeger-LeCoultre was on board, helping to time and navigate, due to its preci- 
sion and durability. 
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The Jaeger-LeCoultre Caliber 770 with a solid-gold oscillating weight featuring the brand’s logo 




The Jaeger - LeCoult re Geophysic Universal Time in stainless steel 
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“With the True Second, we put some additional 
complications into a simple-looking 
watch. This is an understated watch with a lot 
of character, and at the same time it’s a 
way to demonstrate our watchmaking prowess.” 

— Stephane Belmont 
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A watchmaker fits the hands to the Geophysic Universal Time 
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The model, made with a hand-wound caliber adapted from military models, be- 
came part of the Jaeger-LeCoultre collection and a symbol of the company* s expertise 
in timekeeping while keeping to its classical heritage. It would later be outfitted with 
an automatic-winding movement. 

To commemorate this historic timepiece, Jaeger-LeCoultre last year released 
a tribute to the era with the Geophysic 1958. This year, the brand has expanded the 
Geophysic collection with the release of two models featuring the brand-new True 
Second complication. 



THE TRUE SECOND 

Take a look at the mechanical watch on your wrist. The sweeping second hand moves 
in rather imprecise gradations, making it difficult to track the seconds precisely, as the 
second hand does not simply tick once per second. 

Until the True Second — with this new complication, the second jumps forward 
one true second for every tick. This sounds simple, but it was actually quite compli- 
cated to realize. 

“In some pocket watches from the 19th century, we saw the true seconds func- 
tion, but they used a second gear train and a second barrel just to accomplish the true 
second,” says Stephane Belmont, creative director of Jaeger-LeCoultre. “The True Sec- 
ond function is an effort to be more precise. You can really count the seconds, which 
is something you cannot do with the traditional second display. 

“The True Second makes our traditional watchmaking more impactful and more 
exclusive,” he continues. “We are well known for making interesting high-watchmaking 
timepieces. We have the very distinctive Reverse, but in round watches, it is harder to 
stand out. With the True Second, we put some additional complications into a simple- 
looking watch. This is an understated watch with a lot of character, and at the same 
time it’s a way to demonstrate our watchmaking prowess, which can appeal to people 
who are not looking to show off, but still have something unique. To be able to offer 
high watchmaking for a very reasonable price is something that Jaeger-LeCoultre is 
quite good at.” 

The new calibre 770 was designed and built specifically for the Geophysic collec- 
tion, not based on anything else in Jaeger-LeCoultre’ s impressive stable of movements, 
in order to integrate the True Second complication. To accomplish the True Second, 
an additional gear train was added, solely for the seconds hand, placed as close as 
possible to the center of the watch, to ensure the precise second-by-second ticking. 

Included in this new movement is the Gyrolab balance wheel, which is non- 
circular to increase precision (with less air resistance so it can oscillate more freely). 
This new balance wheel, which looks a little like a circle in parentheses (o), was intro- 
duced in the Extreme Lab concept watch from eight years ago, and Jaeger-LeCoultre 
is including it here in the new Geophysic line for the very first time commercially. 

The elegant 39.5mm case, available in either stainless steel or 18K pink gold, 
and the understated dial, which hints at history but is modern at the same time, belie 
the high watchmaking powering the watch with the True Second movement. In addition, 
the Geophysic True Second features an oscillating weight crafted from a single block 
of solid gold, shaped into an anchor motif, which is the Jaeger-LeCoultre logo. 

THE GEOPHYSIC UNIVERSAL TIME 

The second addition to the Geophysic Collection is the Universal Time, which also 
employs the True Second movement and the Gyrolab balance. 

The stainless steel or 18K pink gold case is a generous 41.6mm and the dial 
features a blue-lacquer world map, allowing for easy reading of all 24 time zones at a 
glance. The city disk is fixed, so the wearer quickly knows where New York, London, 
Hong Kong and Honolulu are, and once the universal time has been set, there is no 
need to adjust it while traveling. All you have to worry about is setting the local time, 
and then you know what time it is anywhere in the world. 

THE TRADITION OF INNOVATION CONTINUES 

Jaeger-LeCoultre is perfectly prepared to continue to push high watchmaking forward. 
“We have created movements and we are used to tackling every challenge,” explains 
Belmont. “We are always open to trying new things and we never think something is 
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impossible. We will always find a solution. It’s about understanding what the market 
is today, what could be the market of the future, and to know quite well the history 
of watchmaking so we can capitalize on everything that has been done over the last 
centuries, and to reinterpret. We make tiny twists to make it more interesting, more 
relevant, or at a price that couldn’t be done before.” 

The new Geophysic timepieces are just two examples of this innovation at work, 
with much more on the way. 

JAEGER-LECOULTRE AND FILMMAKING 

Introducing a new watch is a bit like the introduction of a new movie, and the produc- 
tion of a fil m is very similar to the production of a watch, with specialists involved every 
step of the way. 

“How we produce watches and how films are produced is quite similar, with the 
artisans and the technicians, and precision, sensibility, involvement and passion are 
values that we share,” says Daniel Riedo, president, Jaeger-LeCoultre. “At the begin- 
ning, we were more involved in putting the watches on the wrists of actors at the film 
festival, and now our involvement in the film world is more about communication and 
a different way to show the brand, to go outside our own circle of people, outside of 
connoisseurs.” 

Jaeger-LeCoultre is involved with the Venice Film Festival, the New York Film 
Festival, the Toronto International Film Festival, the Abu Dhabi Film Festival, the San 
Sebastian International Film Festival, the Los Angeles Film Festival, the 2014 Shang- 
hai International Film Festival and the Film Society of Lincoln Center’s Filmmaker in 
Residence program. 

“Being involved with the film festivals is a way to be in tune with what is going 
on today in terms of artistic creation,” says Stephane Belmont, Creative Director, Jae- 
ger-LeCoultre. “If you want to be attractive for clients, being a part of film festivals is 
a way to be in contact with all the artistry there. You have people who are artists and 
are quite connected to the technical side of their jobs, so it’s a way of enhancing the 
artistic community and seeing what is new and innovative in that world.” 

—Keith W. Strandberg 
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The Geophysic True Second in stainless steel, the Geophysic Universal Time in pink gold 



The Gyrolab balance wheel 



WATCH JOURNAL 




91 



FEATURE: J AEGER-LECOULTRE 



ALL THAT GLITTERS STYLE 



WATCH JOURNAL 



All that Glitters 



Photography by Jens Mortensen 



Gold Watches For Men and Women are Making a Comeback. 
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Roger Dubuis Velvet Automatic watch in rose gold with diamonds, (888)RDUBUIS, rogerdubuis . com 
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ALL THAT GLITTERS STYLE 
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Georg Jensen Vivianna watch in rose gold, (800)546-525, georgiensen.com 







Chanel Premiere Chain watch in beige gold with diamonds, (800)550-0005, chanel.com 
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gold, (866)458-7488, breguet.com 
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A World of 
Its Own 



IWC Supports the Preservation of the 
Galapagos’ Unique Ecosystem. 
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The IWC Aquatimer Expedition Charles Darwin Chronograph 
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ABOVE: Scientists monitor undersea life BELOW: Marine Iguanas 





The IWC Aquatimer Chronogr 
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The aptly named blue-footed booby 
is one of hundreds of species that 
exist only on the Galapagos, a small 
archipelago of islands in the Pacific 
that lies 563 miles due west of Ecua- 
dor. For hundreds of years, the Ga- 
lapagos’ unique, isolated ecosystem 
has developed relatively untouched, 
and has allowed many rare species to 
live in an unspoiled environment that 
is unaffected by exterior influences. 
This separation from environmental 
changes, in addition to crossbreeding, 
has allowed species to flourish undis- 
turbed and to adapt through hundreds 
of generations to their surroundings. 
Nearly three quarters of the flora and 
fauna that live in the volcanic islands 
of the Galapagos are found nowhere 
else on the planet, making the preser- 
vation of this unique archipelago all 
the more essential. Tourism is strictly 
limited to the islands in an effort to 
retain the pristine habitat. 

One of the archipelago’s most 
popular land animals is also its lon- 
gest-living: The Galapagos giant tor- 
toise. The animals can grow to weigh 
up to 550 pounds and can live for 100 
years or more. The unspoiled habitat 



and absence of predators and humans 
has allowed these cold-blooded herbi- 
vores to thrive. 

Marine iguanas, the only lizard 
able to forage for food while fully im- 
mersed in water, are also unique to 
the islands. The cold-blooded lizard 
dives into the sea to feed on algae and 
then will bask on the rocky shoreline 
to get warm. Playful Galapagos sea 
lions also abound on the shores of the 
islands, with a plentiful food source 
of sardines in the waters. Galapagos 
penguins, spotted sea rays and Dar- 
win’s finches are among the dozens of 
other land- and sea-dwelling creatures 
unique to the islands. 

Charles Darwin visited the 
islands in 1835 and conducted ex- 
tensive studies of the plentiful and 
unique species found on the islands. 
Through his discoveries and those of 
fellow scientists, he formulated the 
theory of biological evolution. Since 
1959, the Charles Darwin Foundation, 
under the auspices of UNESCO, has 
been monitoring the islands and advis- 
ing the government of Peru on ways to 
preserve this natural treasure. 
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The spotted eagle ray is a common sight in the waters 
of the Galapagos, easily identified by its unique spotted 
markings. The rays feed on crustaceans and small fish, and 
are often seen jumping out of the water. Mature rays can 
have wingspans of 10 feet, and can reach 16 feet long. 



IWC has supported the Charles Darwin Foundation’s efforts in the Ga- 
lapagos for over 25 years, since 1989. The company values sustainability and 
preservation of the environment and its support of the foundation is one of its 
longest-standing commitments. The company, which was founded in 1868 by 
Florentine Ariosto Jones, an American watchmaker and engineer, established 
its headquarters on the shores of the Rhine river in Schaffhausen and has 
remained there to this day. 

IWC has created three timepieces in its Aquatimer series dedicated to 
the Galapagos, with a portion of the proceeds from each watch donated to the 
foundation, including a limited edition commemorating the 50-year anniversary 
of the Charles Darwin Research Station. —Hyla Bauer 



106 



Spotted eagle rays are a common sight. 



The IWC Aquatimer Chronograph Galapagos Islands Edition is water resistant to 30 bar, and has a power reserve of 68 hours when fully wound. 
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Watch Bonding 



For The Past Two Decades, Agent 007 Has Had a Monogamous 
Relationship With a Single Watch Brand, Omega. 
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The Omega Seamaster Planet Ocean, worn in Casino Royale 




The Omega Seamaster 300 SPECTRE Limited Edition, worn by Daniel Craig in the newest Bond film 




James Bond, in his perpetual endeavor to save the world, is always in possession 
of four things: a cool car, a big gun, a hot babe and a great watch. The most 
important and practical of these accoutrements, of course, is the watch. Bond 
cheats death repeatedly in the franchise, and sometimes it’s the Aston Martin 
that saves him, thanks to elaborate weapons and bullet shields or by transform- 
ing into a plane. Other times, his quick wit and keen eye see him through, like 
the time he catches the reflection of a knife-wielding bad guy in the eye of a 
woman he is kissing. His Walther P99 is also a handy tool, getting him out of 
many a jam. But let’s face it. Bond would have been toes up ages ago were it 
not for his watches. 

Thanks to Q, the British Secret Service’s gadget mastermind. Bond’s time- 
pieces have variously performed double duty as rocket launchers, laser beams, 
detonators, a Geiger counter, a buzz saw and an explosive device. 

Over the years, the watches have become nearly as fetishized as the films. 
Officially, Bond has worn only five brands: Breitling, Rolex, Omega, Seiko and 
Hamilton, and for the past decade, 007’ s watch of choice has been some version 
of the Omega Seamaster. It started with Rolex, the only brand actually named 
in any of Ian Fleming’ s books (Casino Royale). For the first few films, 007 wore 
a Rolex Submariner, beginning with 1962’s Dr. No. It was not a placement; the 
watch (which gets several closeups in the films) is widely rumored to have been 
the personal watch of Ian Fleming, who created the character. The Rolex Sub- 
mariner appears again in License to Kill, released in 1989. A Brietling Top Time 
Diver Ocean made an appearance in 1965’s Thunderball. It was equipped with a 
geiger counter that helps Sean Connery locate two atomic bombs in the posses- 
sion of enemy organization SPECTRE. This was followed by a Hamilton Pulsar 
in 1973’s Live and Let Die, sharing air time with another Rolex Submariner. 
Seiko, the superstar inventor of quartz technology, starred in the films during 
the quartz era in the ’70s and ’80s, beginning with The Spy Who Loved Me. In 
the opening sequence of that film, we see a ticker tape spooling out of Bond’s 
Seiko 0674 LC with the message: “Report to headquarters immediately.” Seiko 
timepieces made appearances in the next four Bond films. 
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The Omega franchise began with GoldenEye in 1995, with a quartz Seamas- 
ter Professional specially equipped with a laser beam that allowed Pierce Bros- 
nan to cut through a metal sidecar, freeing him from a train where he was held 
captive. In Tomorrow Never Dies, Bond’s Omega Seamaster Professional has an 
integrated detonator. In The World is Not Enough, Bond’s Seamaster Professional 
has a built-in wire with a grappling hook that helps him avoid being buried in an 
avalanche. In Die Another Day his Seamaster features a crown-activated remote 
detonator in place of a helium valve. 

The Seamaster has by now cemented its reputation as not only the Bond 
watch of choice but a collectors favorite. A few years ago. Antiquorum sold two 
original Omegas worn by Daniel Craig in Casino Royale — a Seamaster sold for 
$49,500, and a Planet Ocean for $177,140. Another collector nabbed a Seamas- 
ter worn by Pierce Brosnan in Tomorrow Never Dies for $57,680 — laser beams 
not included. 

In Casino Royale and Quantum of Solaee, Bond wears more than one 
Omega Seamaster, but their main function in those films is to keep him look- 
ing well accessorized. But just when you thought the Bond franchise had 
done away with gimmicky laser beams and rocket launchers for good, they 
surface again in the current Bond film, SPECTRE, in which the Omega is 
fitted with an explosive device that gets 007 out of a life-threatening situa- 
tion. The series and the characters have generally been adapted to the 21st 
century over the past three films. Gone is some of the sexism: the fabulous 
Moneypenny, played by actress Naomie Harris, is now more than just a sec- 
retary, she is also a field agent in her own right. The producers have also set 
out to prove Bond is more than just a lonely killing machine; he actually falls 
in love — with one woman — in Casino Royale (though she tragically dies), and 
again in SPECTRE. The essential character of Bond, however, has not strayed 
far from the original. He remains a symbol of masculinity, a professional spy 
with impeccable taste and a license to kill, and he always triumphs over the 
world’s most evil characters — with or without the help of a great timepiece. 
—Carol Besler 
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The Seiko T001 , billed the world’s first TV watch, which appears in Octopussy 





The Omega Seamaster 300M Co-Axial, worn in Casino Royale 
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OPPOSITE: The Tudor Fastrider Chrono 



Cruising 
the Coast 

A Motorcycle Adventure With Tudor and Ducati. 



I was riding the new Ducati Scrambler Icon 
off-road in Big Sur, the Pacific Ocean 
glistening in the background, the new 
Tudor Fastrider Chrono peeking out from 
under my motorcycle jacket, when it hit 
me — the watch and the bike fit perfectly in 
the California lifestyle, with their high 
performance and sporty style. Also, I 
realized I could really get used to this... 

HOW I GOT HERE 

When Tudor first announced its partnership 
with Ducati several years ago, I knew that 
I would one day be testing a watch and a 
bike together, I just didn't know when. This 
year at Baselworld, when Tudor introduced 
the Fastrider Chrono, linking it to the 
ground-break Ducati Scrambler Icon, I 
knew I had my chance. 

The folks at Tudor were kind enough to 
arrange the bike and the ride. Starting in 
Ojai, Calif., and riding up the Pacific Coast 
Highway (PCH) to Carmel, the trip would 
culminate with a showing of the bike at the 
Tudor stand at the Quail Motorcycle 
Gathering, where Tudor was the main 
sponsor. It was to be a three-day trip, with 



two full days of testing both the bike and 
the watch. I flew from Geneva to LA, and 
then made the hour-and-a-half trek to Ojai, 
where the ride was to begin. 

When I turned up at the Ojai Rancho 
Inn, the bright yellow Ducati Scrambler 
was already there, waiting for me in front 
of the door to my room, parked under the 
shade of a banyan tree. Sitting there, it 
spoke of great adventures to be had on the 
way up the California Coast. I couldn't wait 
to get started. 

THE BIKE 

Before the people from Tudor showed up, 
I took the Scrambler for a spin around Ojai. 
The bike is smallish; at 5' 11" I was able to 
plant both feet firmly on the ground, but it 
was solid and had the feel of a real 
motorcycle, not a toy only fit for bopping 
around town on the weekends. The Ducati 
is comfortable and inviting, highly versatile, 
and houses a powerful engine. All great 
signs for an exciting adventure ahead. 

The Scrambler is produced in four 
variations: the base Icon (yellow), the Urban 
Enduro (green), the Classic (orange) and 



the Full Throttle (black). With designs 
inspired by the Ducati Scrambler from the 
'60s and '70s, the new Scramblers combine 
retro design with modern technology and 
a large dollop of fun. 

The advertising campaign for the bikes 
focuses on the cool factor, which can be a 
little annoying, with lots of posing in the 
ads, but the bottom line is that the bike is 
a stunning departure for Ducati— a 
motorcycle aimed at bringing biking back 
to its roots. 

The Scrambler has a 803cc SOHC L-twin, 
air-cooled engine churning out 75 
horsepower with plenty of down low 
torque— and its top end isn't shabby either. 
The bike is deft on twisty roads, capable 
on fire lanes, grass and dirt, and it just puts 
a smile on your face when you climb aboard. 

THE WATCH 

The Fastrider Chrono is a rugged sports 
watch supremely well-suited for adventures 
on the Ducati. Available in colors inspired 
by Ducati and the Scrambler (yellow, red 
and green), it was a great companion to the 
bike. The rattle, rumble and shaking of a 
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St randberg ’ s Ducati Scrambler Icon, on loan for the trip 




Off-roading on the Scrambler 
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motorcycle, especially off-road, can be really trying for a mechanical watch, so if s important that the 
watch be durable and resistant to shocks. The Fastrider Chrono proved to be up to the challenge, and 
it looked as good under my motorcycle jacket as it did on my wrist at the luxurious dinners we had on 
the trip. 

At 42mm, the Fastrider Chrono makes a statement, but a subtle one. The timepiece is definitely 
eye-catching, with its colored dials and white subdials, and it was a great conversation starter everywhere 
we went. It is powered by the ETA 7753 chronograph, and the case is stainless with a ceramic bezel 
(complete with tachymeter scale, which is perfect for speed calculations). 

Everyone needs to have a chronograph in their collection, and the new Tudor Fastrider Chrono could 
be the perfect watch for you. 



THE PCH-IT ALL COMES TOGETHER 

From Ojai, really the only way to get to the coastal curves of the PCH is to take the freeway, and that 
is not an ideal place for the Scrambler. Without a windshield, the wind kept trying to rip the helmet off 
my head. The chase car, which was holding all of my luggage and the photographer, John Pangilinan, 
became the lead car and due to the blasts of wind I had trouble keeping it in sight. 55 to 60 mph on 
the highway was manageable with my head tucked down, but 70 was out of the question. By the time 
we finally pulled off the freeway onto the twisty bits of the PCH, I had had about enough. 

But then I started down the coastal road, with its snaking, climbing, turning tarmac, and the sun 
came out, literally and figuratively. On this legendary road, the Ducati really came into its own. Perfect 
for carving corners and blasting up straights, the Scrambler and I quickly left the chase car behind and 
I was hooting for joy inside my helmet. 

We stopped several places to take pictures, to ogle at the sea lions lying on the coast and to fill up 
with gas and get a well-deserved drink, but as the nighf s accommodations got closer, I could have 
continued for another 200 miles. I was in heaven— a great road, beautiful weather, incredible vistas and 
an amazing bike to explore every bit of it. 

The Post Ranch Inn in Big Sur came way too early, and as I rode up the windy road to its entrance, 
I promised the Scrambler we’d be out early the next day, exploring more of the countryside and going 
off-road a little bit. 

After a phenomenal dinner at the Post Ranch Inn, a morning run through the trails on this spectacular 
property (including a dip in the eternity hot tub overlooking the Pacific Ocean), and a fantastic outdoor 
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"The rattle, rumble and shaking of a motorcycle, 
especially off-road, can be really trying for a 
mechanical watch, so it"s important that the watch 
be durable and resistant to shocks. The Fastrider 
Chrono proved to be up to the challenge. ” 



breakfast, we were back on the road, this time heading for Carmel and the Quail Motorcycle Gathering. 

When we were checking out of the Post Ranch Inn, a very recognizable movie star was in the lobby 
at the same time, but the Ducati Scrambler outside was getting all the attention, and I think he was a 
bit miffed. 

All the employees of the Post Ranch Inn came outside to look at the Scrambler, asking to sit on it, 
listening to my tales of adventure on the Pacific Coast Highway. I asked one of them if there was 
someplace we could take the Scrambler off-road. He pointed us to a 12-mile cut-through road that would 
be perfect for the Ducati. We headed onto the dirt and gravel cut-through a few miles down the highway 
from the Inn. 

When I turned onto this path, the Ducati made even more sense. This was serious off-roading, and 
the Ducati performed impeccably. It had plenty of torque to launch up the steepest of upgrades, it held 
its line through corners no matter the surface, and it was light enough to flick back and forth and go 
just about anywhere. I enjoyed every minute of the 12 miles of dirt road, so much so that I wanted to 
go back and ride it again. Unfortunately, as the Ducati was headlining the motorcycle gathering at 
Carmel's Quail Lodge, we had to keep moving. 

THE QUAIL 

The Quail Motorcycle Gathering, held every year at the Quail Lodge & Golf Club in Carmel, is a mecca 
for motorcycle enthusiasts. Where other motorcycle events limit themselves to certain time periods or 
motorcycle brands, the Quail is inclusive, welcoming just about any bike to display. At the Quail, it's 
all about celebrating the motorcycle experience, and a judged event gives credit to the best bikes shown 
in a variety of categories. The result is an incredible display of the art and culture of motorcycling. 

"I wanted something everyone could love," explains Gordon McCall, director of motorsports for the 
Quail. "I wanted the gathering to be a complete reflection of motorcycling. Here, it's not about what 
these motorcycles are worth, it's about the history. Tudor is a perfect fit for the Quail, because there 
is such a tie-in with watches and motorcycles. People who love the mechanics of motorcycles also love 
mechanical watches, and Tudor is affiliated with one of the legendary brands of motorcycling, Ducati." 

What was really cool about the Quail is that there is so much diversity. For example, there was a 
military motorcycle exhibition, including the new Indian Scout Military custom, and just next door 
Kawasaki was showing its new ground-breaking H2. Actor Keanu Reeves was even there with his new 
Arch Motorcycle Company. The Scrambler in Tudor's booth garnered a lot of attention — one guy mounted 
it and starting the engine without asking! Needless to say, Tudor took the key out of the Scrambler 
from then on. 

The Quail gathering is a fixture on the West Coast motorcycle calendar, and an event I will certainly 
go back to in the future. 

Two days on the Ducati Scrambler, wearing the new Tudor Fastrider Chrono was not even close to 
enough for my appetite, but I'm glad I got the experience. I was impressed with the bike and the watch, 
especially so by how well they complemented one another, and I can't wait to see the next creation to 
come out of Tudor and Ducati's dynamic partnership. —Keith W. Strandberg 
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ABOVE: Open roads and blue skies. BELOW: Strandberg admires the view atop the Ducati, the Fastrider Chrono on his wrist 
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Watchmaking’s 

Oscars 




The top prize, the “Aiguille d'Or“ Grand Prize* was 
awarded to Greubel Forsey, The company's revolution- 
ary Tourbillon 24 Seconds V^ision features a tourbillon 
visible through the back of the case* under a curved 



The Hublot Big Bang Broderie timepiece won the 
Ladies' watch award. It is decorated with Swiss St. 
Gallen embroidery in an exclusive skull pattern and 
adorned w4th diamonds on the dial and case. 



ome, 



On October 29th> the watchmaking industry came together to celebrate excellence at the 
2015 Grand Prix d’Horlogerie de Geneve (GPHG). Like Hollywood’s Oscars, the GPHG honors 
the best of the best in the watch industry, bestowing awards in a number of categories. A 
packed house in the Grand Theatre de Geneve witnessed this 15th iteration of the GPHG, 

easily the most celebrated and popular one yet. 

— Keith W. Strandberg 
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Girard-Perregfaux« faniou*^ for it«i gold bridges^ 
won the Striking Watch Prize. The Minute Repeater 
Tourbilloit with Gold Brldgefi v/hh victorious for its 
exceptional sound. 



Laurent Perrier's Galet Square watch won the 
Horologicai Revelation Prize. The reiiiterpretat jon 
of the (irigiital Galet timepiece from 2010 features a 
unique new shape. 



CRAP^ rJ PR IX P HORl.OCERtK PE GEINE.VR 




The limovat ioiii 
Preziuso for itij 
The waich’^ lh^e^ 
watch been 



cineJ 




WATCH JOURNAL 




126 





WATCH JOURNAL 



OPPOSITE: The Blancpain L’Evolution 
Tourbillon Carrousel watch’s movement 



Foiling Friction 

Synthetic Jewels Are an Essential Component in Every Mechanical Watch. 
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Jewel is a confusing term when it comes to watchmaking. When most people 
think about jewels, they think about diamonds and precious stones. However, in watch- 
making, jewels take on a different, more practical meaning. 

In a watch movement, when metal rubs against metal, damage inevitably occurs. 
To help reduce friction, watchmakers sought to put something in between the 
metal parts to prevent direct contact. In order to achieve this, watchmakers required 
something harder than the metal parts. The available materials with this level of 
hardness were diamonds, rubies and sapphires, the latter two of which could be 
produced synthetically. 

Today, synthetic rubies, still called jewels (and sometimes called stones), are used 
in modern watch movements and, usually, the higher the number of jewels, the better 
the movement. 



"In the past, we tested different colors and the resistance 
was not the same as the red ruby, so, at the moment, the 
red ruby is the right material,” — Christophe Morlot 

CLARIFYING THE CONFUSION 

When talking about these components, they really should be called jewel bearings, 
not just jewels, as people are often confused when they hear about a 25-jewel movement, 
expecting to see something diamond encrusted. 

“When we talk about jewels on the bezel, it’s diamonds or other precious stones, but 
when we talk about rubies in the movement, it’s jewel bearings, a very specific part,” 
says Christophe Morlot, marketing and development manager at the IMI Group. “The 
confusion arises because at the beginning, the jewels used in watch movements were 
actual rubies.” 

Jewel bearings reduce the friction and increase the longevity of the movement. “At the 
top of the jewel, there is a little concave space where the oil is placed to reduce friction,” 

Morlot explains. “We use synthetic rubies for their properties and for the color — it’s a 
traditional color and it is always red. We can do parts in sapphire to obtain transpar- 
ency as well. In the past, we tested different colors and the resistance was not the same 
as the red ruby, so, at the moment, the red ruby is the right material.” 

These are synthetic rubies made using the Verneuil process, also known as flame 
fusion. “We melt the powder at 2000 degrees [centigrade] into a monocrystal ball of 
ruby,” Morlot details. “We cut the ball into two halves, then we cut to obtain small 
cubic parts, then they become round parts with a hole that is drilled by laser. These 
are then made into jewel bearings. When we have the small preparage, we grind the 
external and internal diameter to get the right dimension. On the top of the hole, we 
have the cup for the lubrication. 

“We can create different shapes and sizes depending on the function of the jewel bear- 
ing,” he continues. “You can have a jewel bearing very close to the crown and you can 
have a jewel bearing near the escapement — depending on the force of the movement, 
the dimensions will be different.” 

How complicated a movement is will determine how many jewel bearings will be used. 

A simple movement with only the date, for example, will probably have about 25 jewels. 

A movement that is very complicated will have many more. 

Jewels are designed to last for many years. “For a mechanical watch, you should have 
the movement serviced regularly, and oil will be added to the jewel bearings during the 
service,” he says. “The jewel bearings will need to be replaced during the watch’s life 
to ensure the watch will last a long, long time. If you didn’t have jewel bearings in the 
movement, the movement would wear out quite quickly and become useless. 

“We are always on the lookout for new materials, but so far the synthetic ruby 
has proven to be the ultimate material for watch movements,” Morlot adds. 

— Keith W. Strandberg 
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The Ulysse Nardin Anchor Tourbillon 
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Ulysse Nardin 



Pushing the 
Boundaries of 
Timekeeping 
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The story of Ulysse Nardin is one of redemption. The historic manufacture, 
after years of inactivity, was brought back to glory by a visionary owner who saw the 
great potential of the company and appreciated its rich legacy of quality, highly-accurate 
timepieces. Famous in its early years for its marine chronometers, the brand experienced a 
hiatus in its production in the 1970s and early 1980s, but over the past three decades, under 
the stewardship first of the late Rolf Schnyder and now Patrik Hoffmann, the watchmaker 
has renewed its commitment to innovation, development of new materials, mastery of high 
watchmaking, and ground-breaking design. 

ulysse-nardin.com 
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2013 



2005 




The Freak 28’800 V/h Diamond Heart is launched with a 
newly patented Dual Ulysse Escapement made of diamond 
(made with the innovative DRIE process). The Royal 
Blue Tourbillon and the Quadrato Dual Time Perpetual 
are launched. First prototypes of diamond-coated silicon 
escapement are unveiled. 

2012 

The Marine Chronometer Manufacture is launched with 
the in-house developed and conceived base caliber UN-118. 
The Sonata Streamline is launched. Ulysse Nardin and the 
Swiss Ochs und Junior Company decide to solidify and 
enhance their partnership. 



The Stranger— a musical timepiece— and the Freak Cruiser, 
with an inline movement including a seven day flying carrousel, 
are launched. They are among the five in-house movements 
introduced at Baselworld highlighting the commitment to 
independence of manufacture movements. 

2015 

The SiliChoc is launched with a new innovation mechanism in 
the history of movement evolution. The Hannibal Westminster 
Cathedral is launched, forming yet another legendary Trilogy. 
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ABOVE: Watchmakers at work BELOW: the Ulysse Nardin Freak Cruiser 
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Alarm 

Automatic Movement 
Rattrapante Chronograph 
Dual Time 
Equation of Time 
Flyback Chronograph 
GMT 

Annual Calendar 
Perpetual Calendar 
Simple Calendar 
Minute Repeater 
Chronograph 
Grande Sonnerie 
Unidirectional Bezel 
Tourbillon 
Moon Phase 
Power Reserve 
Grand Complication 
Jumping Hour 
World Time 
Escapement 
Balance Wheel 
Gear Train 
Tachymeter 
Rotor 
Telemeter 
Pulsometer 
Big Date 

Retrograde Display 
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Chronograph 

[\ kra-n - graf\] 

A chronograph is a watch fitted with a mechanism indicating 
elapsed time. Typically, there is one button that starts and 
stops the timer, and one that resets. The origin of the word 
is a combination of chrono (from the Greek chronos — meaning 
time) and graph (from the Greek graphos — meaning drawn or 
written). Chronograph functions in pocket watches were one 
of the most popular functions at the turn of the 20th century. 
The TAG Heuer Monaco Chronograph’s automatic movement 
is capable of measuring time to l/8th of a second, with the 
elapsed seconds indicated on the square subdial at 3 o’clock, 
and the elapsed minutes indicated on the subdial at 9 o’clock. 
The Heuer Monaco timepiece series originated with a watch 
created by Heuer commemorating the Monaco Grand Prix in 
1969. 



tagheuer.com 
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THE LIST 

Top Watch Retailers Across the Country 



ARIZONA 



E.D. Marshall Jewelers 
10261 N. Scottsdale 
Rd. 

Scottsdale, AZ 85253 
(480)922-1968 

Brands: BLancpain, 
Brennont, Franck 
MuLLer, Louis Moinet, 
Maurice Lacroix, Piaget 

Tourneau 

70l4E.CamelbackRd. 
Scottsdale, AZ 8525 1 
(480) 429-2304 

Brands: BeLL & Ross, 
Brennont, Tudor 

CALIFORNIA 



Ben Bridge 
7007 Friars Rd. 

San Diego, CA 92 1 08 
(619) 291-7572 

Brands at both stores: 
Baunne & Mercier, 

BeLL & Ross, Breguet, 
Cartier, Panerai, Patek 
PhiLippe 

Bryant 8c Sons 
812 State St. 

Santa Barbara, CA 
93101 

(805)966-9187 

Brands: Baunne & 
Mercier, BreitLing, 
Cartier, Patek PhiLippe 

C.J. Charles 
1 135 Prospect St. 

La Jolla, CA 92037 
(858) 454-5390 

Brands: A. Lange & 
Sohne, Breguet, Cartier, 
IWC, Jaeger-LeCouLtre 

Chatel 8c Co Jewelers 
Lincoln Street 
between Ocean 8c 7th 
Avenues 

Carmel, CA9392I 
(888)524-2835 

Brands: BeLL & Ross, 
Hermes, Jaeger- 



LeCouLtre, Panerai, 
Richard MiLLe, Zenith 

David Orgell 
262 N. Rodeo Dr. 
Beverly Hills, CA 
90210 

(310) 273-6660 

Brands: Baume & 
Mercier, Girard- 
Perregaux, JeanRichard, 
Maurice Lacroix, 
PerreLet, 

ULysse Nardin 

Feldmar Watch Co. 
9000 W. PicoBlvd. 

Los Angeles, CA 
90035 

(310)274-8016 

Brands: BLancpain, 
Breguet, Bremont, CarL 
F. Bucherer, Hermes, 
Omega 

Geary's 

360 N. Rodeo Dr. 
Beverly Hills, CA 
90210 

(310)887-4250 

Brands: Patek PhiLippe, 
RoLex 

Milano Bijou 
928 S. Western Ave. 
Los Angeles, CA 
90006 

(213)382-1700 

Brands: Vacheron 
Constantin, Jaeger- 
LeCouLtre, Franck 
MuLLer, IWC 

Polacheck's Jewelers 
4719 Commons Way 
Calabasas, CA 9 1 302 
(818) 225-0600 

Brands: Cartier, ChaneL, 
Jaeger-LeCouLtre, 
Panerai, Patek PhiLippe, 
Tudor 

Shreve 8c Co. 

Stanford Shopping 
Center 

Palo Alto, C A 94304 



(650) 327-2211 

Brands: Corum, IWC, 
Omega, Panerai, Patek 
PhiLippe, RoLex 

Topper Fine Jewelers 
1315 Burlingame Ave. 
Burlingame, CA 940 1 0 
(650) 347-2221 

Brands: BaLL, Ernst 
Benz, GLashutte 
Original, Longines, 
Omega, Zenith 

Tourbillon Boutique 
South Coast Plaza 
Costa Mesa, CA 92626 
(714)800-1925 

Brands at both stores: 
Breguet, BLancpain, 
GLashutte Original, 
Jaquet Droz, Omega, 
Swatch 

231 Post St. 

San Francisco, CA 
94108 

(415)362-1525 

Tourneau 
3333 S. Bristol St. 
Costa Mesa, CA 92626 
(714)966-1204 

Brands include: Baume 
& Mercier, Devon, 
Frederique Constant, 
Jaeger-LeCouLtre, 
Patek PhiLippe, Tudor 

7007 Friars Rd. 

San Diego, CA 92 1 08 
(619)296-8463 

845 Market St. 

San Francisco, CA 
94103 

(415)974-1846 

Traditional Jewelers 
8 1 7 Newport Center 
Dr. 

Newport Beach, CA 
92660 

(949) 721-9010 

Brands at both stores: 
Audemars Piguet, 



Baume & Mercier, 
Cartier, Jaeger- 
LeCouLtre, Patek 
PhiLippe, RoLex 

200 Post St. 

San Francisco, CA 
94108 

(415)421-2600 

Westime 

216 North Rodeo Dr. 
Beverly Hills, CA 
90210 

(310) 888-8880 

Brands at all stores: 
Audemars Piguet, 
Zenith, Franck MuLLer, 
Omega, Richard MiLLe, 
ULysse Nardin 

8569 Sunset Blvd. 
West Hollywood, 

CA 90069 
(310) 289-0808 

1227 Prospect St. 

La Jolla, CA 92037 
(858) 459-2222 

3832 Cross Creek Rd. 
Malibu, CA 90265 
(310) 456-2555 

COLORADO 



Hyde Park Jewelers 
Cherry Creek 
Shopping Center 
Denver, CO 80206 
(303) 333-4446 
Brands: Baume & 
Mercier, BeLL & Ross, 
Breguet, Cartier, IWC, 
Jaeger-LeCouLtre 

Oster Jewelers 
251 Steele St. 
Denver, CO 80206 
(303)572-1111 

Brands: Audemars 
Piguet, BeLL & Ross, 
Bremont, CarL F. 
Bucherer, Dior, ULysse 
Nardin 



Betteridge Jewelers 
141 E. Meadow Dr. 

Vail, CO 81657 
(970) 790-6560 

Brands: BeLL & Ross, 
IWC, Panerai, Patek 
PhiLippe, RoLex, Tudor 

CONNECTICUT 

Betteridge Jewelers 
1 17 Greenwich Ave. 
Greenwich, CT 06830 
(203) 869-0124 

Brands: Baume & 
Mercier, Cartier, 
Jaeger-LeCouLtre, 
Panerai, Patek PhiLippe, 
Ralph Lauren 

Lux Bond 8c Green 
140 Glastonbury Blvd. 
Glastonbury, CT 
06033 

(860) 659-8510 

Brands at all stores: 
BreitLing, Cellini, 
MontbLanc, RoLex, TAG 
Heuer 

I Mohegan Sun Blvd. 
Uncasville, CT 06382 
(860) 862-9900 

46 La Salle Rd. 

West Hartford, CT 
06880 

(860)521-3015 

136 Main St. 

Westport, CT06I07 
(203) 227-1300 

169 Greenwich Ave. 
Greenwich, CT 06830 
(203) 629-0900 

Manfredi Jewels 
121 Greenwich Ave. 
Greenwich, CT 06830 
(203) 622-1414 

Brands: Audemars 
Piguet, Breguet, 
F.P.Journe, Franck 
MuLLer, Richard MiLLe, 
Vacheron Constantin 
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Shreve, Crump & Low 
125 Greenwich Ave. 
Greenwich, CT 06830 
(800) 225-7088 

Brands: Breitling, 
Bremont, Piaget, Roger 
Dubuis, TAG Heuer 

FLORIDA 



ALtier Jewelers 
701 S. Federal Hwy. 
Boca Raton, FL 33432 
(561)395-3462 

Brands: Cartier, Linde 
WerdeLin, Patek 
Philippe, Ralph Lauren 

King Jewelers 
18265 Biscayne Blvd. 
Aventura, FL 33 1 60 
(305) 935-4900 

Brands: Bell & Ross, 
Breguet, Carl F. 
Bucherer, Devon, 
Jaeger-LeCoultre, 
Roger Dubuis 

Hamilton Jewelers 
215 Worth Ave. 

Palm Beach, FL 33480 
(561) 659-6788 

Brands at both stores: 
Breguet, Bulgari, Patek 
Philippe, Ralph Lauren 

The Gardens Mall 
Palm Beach Gardens, 
FL 33410 
(561)775-3600 

Les Bijoux 
306 Plaza Real 
Boca Raton, FL 33432 
(561)361-2311 

Brands: A. Lange 
& Sohne, Jaeger- 
LeCoultre, Panerai, 
Roger Dubuis, 
Vacheron Constantin, 
Van Cleef & Arpels 

Levinson Jewelers 
888 E. Las Olas Blvd. 
Fort Lauderdale, FL 
33301 

(954)462-8880 

Brands: Bulgari, Franck 
Muller, Hermes, 
Jaeger-LeCoultre, 
Panerai, Roger Dubuis 

Mayors Jewelers 



Town Center at Boca 
Raton 

Boca Raton, FL 3343 1 
(561)368-602 

Brands at all stores: 
Cartier, Bulgari, 
Breitling, Patek Philippe 

342 San Lorenzo Ave. 
Coral Gables, FL 
33146 

(305)446-1233 

7457N.KendallDr. 
Miami, FL 33156 
(305) 667-7517 

4200 Conroy Rd. 
Orlando, FL3343I 
(407) 363-5740 

8001 S. Orange 
Blossom Trl. 

Orlando, FL 32809 
(407) 859-3116 

140 University 
Town Center Dr. 
Sarasota, FL 34243 
(941) 893-1124 

2223 N.Westshore 
Blvd. 

Tampa, FL 33607 
(813)354-8080 

Tourbillon Boutique 
Miami Design District 
140 N.E. 39th St. 

Miami, FL 33137 
(305)576-4571 
Brands: Breguet, 
Blancpain, Glashutte 
Original, Jaquet Droz, 
Omega, Swatch 

Tourneau 

5494 Tamiami Trl. N. 
Naples, FL34I08 
(239)591-1342 

Brands include: Baume 
& Mercier, Frederique 
Constant, Longines, 
Rolex, TAG Heuer, 
Tourneau 

320 San Lorenzo Ave. 
Coral Gables, FL 
33146 

(305)448-6878 
Aventura Mall 



Aventura, FL 33180 
(305) 932-2280 

Bal Harbour Shops 
Bal Harbour, FL 33154 
(305)866-4312 

175 Worth Ave. 

Palm Beach, FL 33480 
(561) 832-8812 

The Gardens Mall 
Palm Beach Gardens, 
FL334I0 
(561)694-6028 
Weston Jewelers 
1728 Main St. 

Weston, FL 33326 
(954) 389-7990 
Brands: Baume & 
Mercier, Cartier, 
Chopard, Dior, Hublot, 
Montblanc 

Yamron 

5555 Tamiami Trl. N. 
Naples, FL34I08 
(239) 592-7707 

Brands: Breitling, 
Bulgari, Harry Winston, 
IWC, Patek Philippe, 
Ulysse Nardin 

GEORGIA 



Tourneau 

3393 Peachtree Rd. 
N.E. 

Atlanta, GA 30326 
(404) 760-1883 

Brands: Bell & Ross, 
Blancpain, IWC, 
Panerai, Vacheron 
Constantin 

HAWAII 



Ben Bridge Jeweler 
1450 Ala Moana Blvd. 
Honolulu, HI 96814 
(808) 955-0177 

Brands: Baume & 
Mercier, Bell & Ross, 
Breguet, Cartier, 
Panerai, Patek Philippe 

Tourneau 

2301 KalakauaAve. 
Honolulu, HI 96815 
(808)922-4111 

Brands: Blancpain, 
Devon, Jaeger- 



LeCoultre, Panerai, 
Vacheron Constantin 

ILLINOIS 



C. D. Peacock 
Northbrook Court 
Northbrook, IL 60062 
(847) 564-8030 

Brands at all stores: 
Cartier, IWC, Panerai, 
Patek Philippe, Rolex, 
TAG Heuer 

Oakbrook Center 
Oak Brook, IL 60523 
(630)571-5355 

WoodfieLd Mali 
Schaumburg, I L 60 173 
(847)619-6560 
Old Orchard Center 
Skokie, IL 60077 
(847) 679-1837 

Tourbillon Boutique 
545 N. Michigan Ave. 
Chicago, IL 6061 1 
(312) 836-3800 

Brands: Breguet, 
Blancpain, Glashutte 
Original, Jaquet Droz, 
Omega, Swatch 

Tourneau 

835 N. Michigan Ave. 
Chicago, IL 6061 1 
(312)266-7600 

Brands: Baume & 
Mercier, IWC, Jaeger- 
LeCoultre, Panerai, 
Patek Philippe, TAG 
Heuer 

Trabert 8c Hoeffer 
III E. Oak St. 

Chicago, IL 6061 1 
(312) 787-1654 

Brands: Breguet, 
Cartier, Franck Muller, 
Jaeger-LeCoultre, 
Piaget, Vacheron 
Constantin 

KANSAS 



Tivol 

4721 W. 1 19th St. 
Overland Park, KS 
66209 

(913)345-0200 

Brands: Baume & 



Mercier, Cartier, David 
Yurman, Jaeger- 
LeCoultre, Panerai, 
Rolex 

MARYLAND 



Liljenquist 8c 
Beckstead 

7101 Democracy Blvd. 
Bethesda,MD 20817 
(800) 719-1190 

Brands: Breguet, 
Cartier, IWC, Jaeger- 
LeCoultre, Omega, 
Patek Philippe 

Radcliffe Jewelers 
1848 Reisterstown Rd. 
Pikesville,MD 21208 
(410)484-2900 

Brands at both stores: 
Cartier, Chanel, IWC, 
Jaeger-LeCoultre, 
Panerai, Vacheron 
Constantin 

825 Dulaney Valley 
Rd. 

Baltimore, MD 21204 
(410)321-6590 

MASSACHUSETTS 

Lux Bond 8c Green 
416 Boylston St. 
Boston, MA 021 16 
(617) 266-4747 

Brands at both stores: 
Cellini, Patek Philippe, 
Rolex, Shinola, TAG 
Heuer, Tudor 

60 Central St. 
Wellesley, MA 02482 
(781) 235-9119 

Royal Jewelers 
58 Main St. 

Andover, MA 01810 
(978) 475-3330 

Brands: Breguet, 
Cartier, David Yurman, 
Panerai, Piaget, TAG 
Heuer 

Shreve, Crump 8c Low 
39 Newbury St. 
Boston, MA 021 16 
(617) 267-9100 

Brands at both stores: 
A. Lange & Sohne, 
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Audemars Piguet, 
BLancpain, IWC, 
Jaeger-LeCouLtre, 
Vacheron Constantin 

232 BoyLston St. 
Chestnut HiLL, MA 
02467 

(800) 225-7088 

Tourneau 
CopLey Place 
Boston, MA 021 16 
(617) 267-8463 

Brands include: 

Breguet, Cartier, 
Jaeger-LeCouLtre, 
Panerai, TAG Heuer, 
Tudor 

Burlington Mall 
Burlington, MAO 1 803 
(781) 272-8463 

MICHIGAN 

Darakjian Jewelers 
101 WillitsSt. 
Birmingham, Ml 48009 
(888) 843-6659 

Brands: Audemars 
Piguet, Carl F. Bucherer, 
Devon, Maurice Lacroix, 
MontbLanc, ULysse 
Nardin 

Tapper's 
277l6Novi Rd. 

Novi, Ml 48377 
(248)465-1800 

Brands at all stores: 
Cartier, David Yurman, 
Jaeger-LeCouLtre, 
Panerai, Raymond Weil, 
Tag Heuer, Tudor 

6337 Orchard Lake Rd. 
West Bloomfield, Ml 
48322 

(248) 932-7700 

2800 W. Big Beaver Rd. 
Troy, Ml 48084 
(248) 649-2000 

MINNESOTA 



Ben Bridge 
Mall of America 
Bloomington, MN 
55425 

(952) 814-9356 

Brands: Baume & 



Mercier, Bell & Ross, 
Breguet, Cartier, 
Panerai, Patek Philippe 

Wixon Jewelers 
9955 Lyndale Ave. S. 
Bloomington, MN 
55420 

(952) 881-8862 

Brands: Baume & 
Mercier, Jaeger- 
LeCoultre, Panerai, 
Patek Philippe, Rolex, 
Tudor 

MISSOURI 



Clarkson Jewelers 
Clarkson/Clayton 
Shopping Center 
Ellisville,MO630ll 
(636) 227-2006 
Brands: Carl F. 
Bucherer, Frederique 
Constant, Patek 
Philippe, Rolex, TAG 
Heuer, Tudor 

Tivol 

220Nicols Rd. 

Kansas City, MO 641 12 
(816)531-5800 

Brands: Cartier, David 
Yurman, Panerai, Patek 
Philippe, TAG Heuer, 
Tudor 

NEVADA 



Bellusso at The 
Palazzo 

3325 Las Vegas Blvd.S. 
Las Vegas, NV 89 1 09 
(702) 650-2988 

Brands: A. Lange & 
Sohne, Blancpain, 
Breguet, Cartier, IWC, 
Vacheron Constantin 

Ben Bridge 
1300 W. Sunset Rd. 
Henderson, NV 89014 
(702) 456-8807 

Brands at both stores: 
Baume & Mercier, 

Bell & Ross, Breguet, 
Cartier, Panerai, Patek 
Philippe 

3200 S. Las Vegas Blvd. 
Las Vegas, NV 89 1 09 
(702) 733-0003 
Horologio Fine 



Watches 

3377S.LasVegasBlvd. 
Las Vegas, NV 89 1 09 
(702) 733-0016 

Brands: Bell & Ross, 
Blancpain, Breitling, 
Franck Muller, Omega, 
Ulysse Nardin 

Roman Times 
Jewelers 

3500 Las Vegas Blvd. 
Las Vegas, NV 89 1 09 
(702) 733-8687 

Brands: Baume & 
Mercier, Franck 
Muller, IWC, Jaeger- 
LeCoultre, Roger 
Dubuis, Ulysse Nardin 

Tourbillon Boutique 
The Shops at Crystals 
Las Vegas, NV 89 1 58 
(702) 597-0284 

Brands: Breguet, 
Blancpain, Glashutte 
Original, Jaquet Droz, 
Omega, Swatch 

Tourneau Time Dome 
The Forum Shops at 
Caesars 

Las Vegas, NV 89 1 09 
(702) 732-8463 

Brands: Bremont, 
Jaeger-LeCoultre, 
Rolex, TAG Heuer, 
Tudor, Vacheron 
Constantin 

Wynn Las Vegas 
Wynn Esplanade and 
Encore Esplanade 
(702) 770-3520 

Brands: Breguet, IWC, 
Jaeger-LeCoultre, 
Panerai, Patek Philippe, 
Piaget 

NEW JERSEY 

Hamilton Jewelers 
92 Nassau St. 
Princeton, NJ 08542 
(609) 683-4200 

Brands: Cartier, Chanel, 
Jaeger-LeCoultre, 
Panerai, Patek Philippe, 
TAG Heuer 

The Timepiece 

Collection 

58 E. Palisade Ave. 



Englewood, N J 0763 1 
(201) 894-1825 

Brands: Audemars 
Piguet, Girard- 
Perregaux, Harry 
Winston, Hermes, 
Omega, TAG Heuer 

Tourbillon Boutique 
The Mall at Short Hills 
Short Hills, NJ 07078 
(973) 564-5864 

Brands: Breguet, 
Blancpain, Glashutte 
Original, Jaquet Droz, 
Omega, Swatch 

NEW YORK 



Cellini 

509 Madison Ave. 
New York, NY 10022 
(212) 888-0505 

Brands at both stores: 
A. Lange & Sohne, 
Audemars Piguet, Bell 
&Ross, Franck Muller, 
Girard-Perregaux, 
Greubel Forsey, IWC, 
Jaeger-LeCoultre, 
Piaget, Ulysse Nardin, 
Vacheron Constantin 

Waldorf Astoria 
301 Park Ave. 

New York, NY 10022 
(212) 751-9824 

London Jewelers 
2 Main St. 

East Hampton, NY 
11937 

(631)329-3939 

Brands at all stores: 
Franck Muller, Jaeger- 
LeCoultre, Panerai, 
Patek Philippe, Tudor 

47 Main St. 
Southampton, NY 
11968 

(631)287-4499 

28 School St. 

Glen Cove, NY 11542 
(516) 671-3154 

1 80 Wheatley Plaza 
Greenvale, NY 1 1548 
(516) 621-8844 



2046 Northern Blvd. 
Manhasset,NY 10030 
(516) 627-7475 

Tourneau 
TimeMachine 
12 E.57th St. 

New York, NY 10022 
(212) 758-7300 
Brands: Ball, Baume & 
Mercier, Bell & Ross, 
Blancpain, Breguet, 
Breitling, Cartier, 
Jaeger-LeCoultre, 
Patek Philippe, Piaget, 
Tudor, Vacheron 
Constantin 

510 Madison Ave. 

New York, NY 10022 
(212) 758-5830 

3 Bryant Park 
New York, NY 10036 
(212) 278-8041 

630 Old Country Rd. 
Garden City, NY 11530 
(516) 873-0209 

125 Westchester Ave. 
White Plains, NY 
10601 

(914) 397-2301 

160 Walt Whitman Rd. 
Huntington Station, 
NY 11746 
(631)427-2649 

Wempe 
700 Fifth Ave. 

New York, NY 10019 
(212) 397-9000 

Brands: A. Lange & 
Sohne, Audemars 
Piguet, Baume & 
Mercier, Breguet, 
Breitling, Cartier, 
Chopard, Glashutte 
Original, IWC, Jaeger- 
LeCoultre, Longines, 
Montblanc, Panerai, 
Patek Philippe, Roger 
Dubuis, Rolex, TAG 
Heuer, Vacheron 
Constantin 

NORTH CAROLINA 

Windsor Jewelers 
6809-D Phillips PL Ct. 
Charlotte, NC 28210 
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(704) SSe-7747 

Brands at both stores: 
BeLL & Ross, Panerai, 
Patek Philippe, RoLex, 
TAG Heuer, Tudor, 
ULysse Nardin 

526 S. Stratford Rd. 
Winston-SaLem, NC 
27103 

(336) 721-1768 

OHIO 



Mann Jewelers 
26300 Cedar Rd. 
Beachwood, OH 44122 
(216) 83I-III9 

Brands: Patek Philippe, 
Breguet, Jaeger- 
LeCoultre, Panerai 

OREGON 



Ben Bridge 

9508 S.W. Washington 
Square Rd. 

Portland, OR 97223 
(503) 603-1285 

Brands: Baunne & 
Mercier, Bell & Ross, 
Breguet, Cartier, 
Panerai, Patek Philippe 

Shreve 8c Co. 

640 Southwest 
Broadway 
Portland, OR 97205 
(971) 295-5555 
Brands: Baunne & 
Mercier, IWC, Jaeger- 
LeCoultre, Longines, 
Panerai, Patek Philippe 

PENNSYLVANIA 



Govberg Jewelers 
65 St. James PL 
Ardmore, PA 19003 
(610)664-1715 

Brands at both stores: 
Audemars Piguet, 
Baume & Mercier, Dior, 
Panerai, Parmigiani, 
Patek Philippe, Rolex, 
TAG Heuer, Vacheron 
Constantin 

1521 Walnut St. 
Philadelphia, PA 19102 
(215)546-6505 



Tourneau 

l60N.GulphRd. 

King of Prussia, PA 
19406 

(610) 491-8801 

Brands: Ball, Baume 
& Mercier, Blancpain, 
Jaeger-LeCoultre, 
Panerai, Tudor 

TENNESSEE 

King Jewelers 
4121 Hillsboro Pike 
Nashville, TN 37215 
(615)724-5464 

Brands: Cartier, Chanel, 
IWC, Jaquet Droz, 
Rolex, TAG Heuer 

TEXAS 



Bachendorf's 
8400 Preston Rd. 
Dallas, TX 75225 
(214) 692-8400 

Brands: Chanel, 
Chopard, IWC, 
Montblanc, Omega, 
TAG Heuer 

Tourbillon Boutique 
8687 N. Central Expy. 
Dallas, TX 75225 
(214)346-3431 

Brands: Breguet, 
Blancpain, Glashutte 
Original, Jaquet Droz, 
Omega, Swatch 

Ben Bridge 

Barton Creek Square 

Mall 

Austin, TX 78746 
(512)329-9066 

Brands at all stores: 
Baume & Mercier, 

Bell & Ross, Breguet, 
Cartier, Panerai, Patek 
Philippe 

The Domain, 3401 
Esperanza Crossing 
Austin, TX 78758 
(512) 491-8014 

8687 N. Central 
Express 

Dallas, TX 75225 
(214)369-2277 



7040 N. Mesa St. 

El Paso, TX 79912 
(915)584-4700 

303 Memorial City 
Mall 

Houston, TX 77024 
(713) 935-9499 

1 096 Willowbrook 
Mall 

Houston, TX 77070 
(281) 894-5799 

5135 W. Alabama St. 
Houston, TX 77056 
(713)960-1998 

Eiseman Jewelers 
8687 N. Central 
Express 

Dallas, TX 75225 
(214)369-6100 

Brands: Audemars 
Piguet, Baume & 
Mercier, Cartier, 
Hermes, Jaeger- 
LeCoultre, Vacheron 
Constantin 

Tourbillon Boutique 
The Galleria 
5085 Westheimer Rd. 
Houston, TX 77056 
(713) 850-1056 
Brands: Breguet, 
Blancpain, Glashutte 
Original, Jaquet Droz, 
Omega, Swatch 

Tourneau 

13350 N. Dallas Pkwy. 
Dallas, TX 75240 
(972) 661-1503 

Brands include: Ball, 
Baume & Mercier, 

Bell & Ross, Bremont, 
Devon, Frederique 
Constant, Hamilton 

5015 Westheimer Rd. 
(713) 871-8282 
Houston, TX 77056 

15900 La Cantera 
Pkwy. 

San Antonio, TX 78256 
(210) 694-5654 

Zadok Jewelers 
1749 Post OakBlvd. 
Houston, TX 77056 
(713)960-8950 



Brands: Breguet, 
Jaeger-LeCoultre, 
Panerai, Piaget, TAG 
Heuer, Vacheron 
Constantin 

VIRGINIA 



Liljenquist 8c 
Beckstead Jewelers 
Tysons Galleria 
McLean, VA 22 1 02 
(703) 448-6731 
Brands: A. Lange & 
Sohne, Breguet, Cartier, 
Jaeger-LeCoultre, 
Panerai, Patek Philippe 

Tourneau 
Fashion Centre at 
Pentagon City 
Arlington, VA 22202 
(703)414-8463 
Brands: Baume & 
Mercier, TAG Heuer, 
Cartier, IWC, Rolex 

WASHINGTON 



Ben Bridge 
143 Bellevue Sq. 
Bellevue, WA 98004 
(425) 454-9927 

Brands at both stores: 
Baume & Mercier, 

Bell & Ross, Breguet, 
Cartier, Panerai, Patek 
Philippe 

1432 4th Ave. 
Seattle, WA 98101 
(206) 628-6800 

Tourbillon Boutique 
Fairmont Olympic 
Hotel 

Seattle, WA 98101 
(206) 442-9300 

Brands: Breguet, 
Blancpain, Glashutte 
Original, Jaquet Droz, 
Omega, Swatch 
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The one unmissable trendsetting show for the entire watch and jewellery 
industry where all key players unite to unveil their latest creations and innovations, 
a part of this premier event and experience passion, precision and perfection in action, 



MARCH 17 - 24, 2016 




Midnight Planetarium 
Poetic Complication 

Complication watch, automatic 
mechanical movement, 
pink gold case. 

Mars, Mercury, Venus, Jupiter, 
Saturn and Earth revolve 
around the Sun in real time. 



Van Cleef & Arpels 



Haute Joaillerie 



since 



Visit our online boutique at vaneleefarpels.eom - 877-VAN-CLEEF 




